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We  make  a  gift  to 


RETAIL  GROCERS 


AMERICAN  CAN  COMPANY 


Appealing  in: 

American  Grocer 
Chain  Store  Age 
Chain  Store  Management 
Groceries 

National  Grocers  Bulletin 
Progressive  Grocer 


You  probably  know  the  informative  advertising  we 
have  been  running  in  retail  grocery  magazines.  It 
has  been  so  welcome  to  the  trade — we  have  received 
so  many  requests  for  a  full  set  of  the  pages — that  we 
have  just  published  a  book  of  canned  foods  mer¬ 
chandising,  called  “Selling  Facts  Worth  Knowing 
about  Certain  Canned  Foods.”  It  contains  product 


information  and  selling  slants  on  16  big  volume 
items — and  it  is  free  to  any  retail  grocer  who  wants 
to  put  this  sales-making  material  to  work. 

We  thought  you  would  like  to  know  about  this 
latest  step  in  our  program  to  help  the  canned  foods 
industry  by  stimulating  intelligent  retail  merchan¬ 
dising. 
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January  8, 19 3^ 


ROGERS  NORTHERN  GROWN 
BURBANK  BANTAM 


FIVE  POINTS 


DESIRABILITY 


BLOOD  TELLS! 


26  W.  NADISON  ST 


BREEDERS  AND  GROWERS— PEAS— BEANS— SWEET  CORN— FOR  OUALITY  PACKERS 


Jamiary  8, 19SJ^ 


THE  CANNING  TRADE 


3 


ANNOUNCEMENT 

GREEN  &  WAX  BEAN  PACKERS 

Do  Not  Fail  To  See  Our 

Convention  Exhibit 
of 

New 

Bean  Snipping  Machinery 


New  Designs 


Greater  Capacity 


REASONABLE  PRICES 

Based  on  Many  Years  of  Experience 
In  The  Manufacture  of  Bean  Snippers 
And  Bean  Graders 


Exhibition  Hall 


BOOTH  No.  50 


HOTEL  STEVENS 


JANUARY  15th  to  19th  Inch 

CHISHOLM-RYDER  CO.,  INC 

Niagara  Falls,  New  York 


LTHOUGH  the  prospects  for  the  New  Year  seem  very  good 
for  the  Canning  Industry,  it  will  pay  every  Conner  to 


carefully  study  the  steps  necessary  to  insure  greater  profits  for 
the  1934  pack. 

Continental  again  pledges  to  the  Canning  Industry  the  highest 
quality  cans— many  different  types  of  high-speed  closing  machines 


for  every  canning  need— prompt  shipments  from  many  plants — 


research  assistance — and  many  other  service  features  so  essential 
to  profitable  operations. 
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A  DIFFERENT  CONVENTION  —  This  year’s 
Convention  will  be  entirely  different  from  any 
ever  held  in  the  past;  immensely  more  interest¬ 
ing,  vastly  more  important,  and,  therefore,  very  much 
better.  It  is  not  strictly  true  to  say  that  there  is  no 
set  program  for  this  Convention,  because  there  is  a 
very  decided  program  which  they  expect  to  put  through 
in  full,  and  if  they  succeed  in  this  effort  they  will  have 
produced  the  most  interesting  and  the  most  beneficial 
Convention  the  industry  has  ever  held. 

The  plan  or  program  is  just  this :  Commodity  Com¬ 
mittees  were  appointed  some  time  ago,  by  every  local 
canners’  association,  thus  covering  the  entire  country, 
and  embracing  all  prominent  products  wherever 
packed,  but  more  particularly  the  staple  products: 
tomatoes,  peas,  corn,  stringless  beans,  etc.,  etc.  These 
committees  have  worked  diligently  among  their  own 
members,  to  bring  their  opinions  into  unison,  and  now 
the  various  sectional  committees  are  to  assemble  in 
Chicago,  January  11th,  before  the  Convention  opens, 
to  discuss  and  to  arrive  at  a  satisfactory  uniform 
agreement,  in  each  instance,  that  is  for  each  product. 
In  that  way  the  opinions  of  the  whole  country  have 
been  sought  and  considered  and  a  final  decision  will  be 
arrived  at.  This  meeting  which  opens  on  the  11th, 
and  which  beyond  doubt  will  continue  in  unending  ses¬ 
sion  right  up  to  the  time  of  the  official  opening  of  the 
Convention  on  Monday  morning  the  15th,  has  a  tre¬ 
mendous  amount  of  work  to  perform,  and  the  most  far- 
reaching  in  its  importance  ever  entrusted  to  any  com¬ 
mittee  in  this  industry.  Their  final  decisions  will  then 
be  presented  to  the  Convention,  through  the  general 
sessions  and  the  various  sectional  meetings,  and  will 
become  the  governing  rules  of  the  canned  foods  indus¬ 
try,  so  far  as  the  packs  of  1934  are  concerned.  And 
if  they  build  well  now  it  may  be  written  down  that  these 
rules  will  carry  through  for  many  years  to  come. 

So  you  will  see  that  it  was  not  possible  to  draft  a 
definite  program,  at  least  until  the  conference  of  these 
committees  had  done  its  work,  and  as  we  have  said 
that  will  hardly  be  known  until  the  time  of  the  Con¬ 
vention  proper! 

Heretofore  you  have  been  accustomed  to  having  an 
opening  General  Session,  devoted  to  the  greetings  of 
allied  industry  notables,  and  the  addresses  of  some 
great  men  of  the  land,  followed  on  succeeding  days 
by  the  meetings  of  four  or  five  sections  at  which  from 
three  to  five  expert  or  scientific  gentlemen  discoursed 
at  length  before  each  section.  By  Thursday  night  the 
course  of  subjects  had  been  exhausted,  and  the  Con¬ 
vention  wound  up  on  Friday  morning  with  another 
General  Session  of  the  N.  C.  A,,  in  which  all  the  works 
and  doings  of  the  minor  sessions  were  accepted  or 


approved.  It  was  very  Chautauqua-like,  and  seem¬ 
ingly  much  enjoyed.  The  change  this  year  is  that  it 
will  be  all  business,  and  mightily  important  business, 
as  every  canner  will  realize  as  the  year  unwinds  and 
he  is  called  upon  to  comply  with  the  decisions  here 
made. 

We  are  presenting  you  a  form  of  program,  merely 
of  the  time  and  place  of  meetings  to  receive  the  Con¬ 
ference  of  Committees  reports,  that  you  may  know 
where  to  go  and  when.  And  of  course  there  is  included 
the  annual  meeting  of  the  Canning  Machinery  and  Sup¬ 
plies  Association,  and  of  the  National  Food  Brokers, 
here  again  left  open  to  permit  discussion  of  topics 
ydiich  will  grow  out  of  the  action  of  the  canners  in  their 
marketing  agreement,  allocation  of  packs.  Code  action 
or  otherwise. 

It  will  be  a  very  open  convention  but  one  bristling 
with  importance  and  interest,  and  every  man  in  attend¬ 
ance  will  find  that  he  is  kept  busy :  to  be  present  at  the 
discussions  and  actions,  and  to  better  acquaint  himself 
with  the  reasons  for  such  actions.  Anyone  who  hears 
the  rules  discussed  and  the  reasons  for  them  will  find 
it  easier  to  comply  during  the  season  and  will  under¬ 
stand  the  actions.  And  that  is  why  there  will  be  a 
very  large  attendance  of  canners  present.  As  it  now 
looks,  the  actions  taken  by  this  Convention  will  be  the 
rules  or  laws  of  the  industry,  enforced  with  the  help  of 
the  Governmental  authorities. 

What  are  they  going  to  exact?  First  there  is  this 
Marketing  Agreement,  in  which  it  is  proposed  to  re¬ 
strict  the  acreages  planted  to  canners’  crops,  and  at 
the  same  time  to  adjust  prices  to  growers  in  line  with 
what  the  A.  A.  A.  is  trying  to  do  for  the  growers. 
Elsewhere  in  this  issue  you  have  an  outline  of  this 
proposition  and  how  they  are  approaching  it.  Per¬ 
sonally  we  think  it  will  be  an  entire  waste  of  time  to 
discuss  this  restriction  of  acreage  question.  In  the 
first  place,  even  if  the  growers  adhere  to  the  limit  set, 
and  they  will  not,  the  season  may  prove  a  bountiful 
one  and  the  yield  show  a  25  per  cent  increase  over 
normal ;  or  it  may  be  an  adverse  season  and  the  canner 
not  be  able  to  get  up  his  full  quota,  without  accepting 
acreage  outside  of  the  limit.  And  that  applies  solely 
and  only  to  such  crops  as  are  not  generally  grown  free¬ 
lance.  But  as  more  and  more  growers  are  showing 
willingness  to  grow  on  this  free-lance  style,  in  all  crops, 
the  whole  question  is  thrown  open  and  might  as  well  be 
thrown  into  the  discard.  There  would  seem  to  be  but 
one  way  to  secure  the  reduced  output  of  canned  foods, 
which  is  sought  for  and  demanded  in  our  economy  of 
things,  and  that  is  through  the  absolute  restriction  of 
the  packs  on  the  part  of  the  canners ;  the  allocation  of 
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the  packs,  with  rigid  enforcement  behind  it.  Then 
the  canner  must  gauge  his  acreage,  and  cannot  exceed 
his  pack,  regardless  of  crop  yields  or  free-lance  grow¬ 
ing.  The  canners  can  control  themselvles ;  they  cannot 
control  the  growers.  The  Government  has  proved  its 
right  and  ability  to  control  the  packers,  through  the 
peach  control  efforts  this  season,  and  it  can  similarly 
control  any  agreed  upon  pack. 

As  for  the  Canners’  Code,  which  will  be  in  full  force 
long  before  any  canning  begins  in  1934,  let  Secretary 
Frank  E.  Gorrell  speak,  as  he  did  on  December  30th, 
giving  the  exact  status  of  that  matter : 

THE  CODE  SITUATION — As  the  year  comes  to  a 
close  without  final  action  on  the  proposed  code  for  the 
canning  industry,  the  National  Canners  Association 
believes  it  should  place  before  all  canners  the  facts  in 
the  situation  so  that  they  may  be  correctlly  informed 
as  to  what  has  taken  place  and  as  to  the  status  of  the 
code.  This  seems  all  the  more  desirable  because  of 
inaccurate  and  sometimes  misleading  reports  that 
have  been  given  circulation. 

As  canners  have  previously  been  advised,  the  Asso¬ 
ciation  acting  under  authority  given  at  a  meeting  on 
June  13th,  filed  with  the  A.  A.  A.  on  July  29th  a  pro¬ 
posed  code  and  alternative  marketing  agreement. 
Later,  when  the  A.  A.  A.  indicated  that  it  approved  the 
formulation  of  a  code  covering  general  principles, 
to  be  supplemented  where  necessary  or  advisable  with 
marketing  agreements  for  specific  commodities,  the 
Association  entered  into  a  series  of  informal  confer¬ 
ences  with  the  A.  A.  A.  for  the  purpose  of  revising  the 
proposed  code  so  as  to  meet  both  the  requirements  of 
the  A.  A.  A.  and  the  wishes  of  the  canning  industry. 
This  revision  progressed  until  questions  arose  within 
the  A.  A.  A.  concerning  its  policy  on  codes.  Further 
action  consequently  had  to  await  determination  by  the 
A.  A.  A.  of  its  own  policy  as  to  subjects  proper  to  be 
included  in  codes  placed  under  the  jurisdiction  of  the 
Secretary  of  Agricullture.  While  these  questions  of 
policy  were  pending  in  the  A.  A.  A.  the  Association 
was  unable  to  press  the  matter  to  a  conclusion. 

Meanwhile  the  Associated  Grocery  Manufacturers 
and  distributors’  organizations  had  filed  with  the 
A.  A.  A.  a  proposed  master  code  for  the  grocery  in¬ 
dustry,  in  the  formulation  of  which  the  National  Can¬ 
ners  Association  was  not  invited  to  participate.  This 
proposed  code  came  up  for  public  hearing  on  October 
9th,  at  which  time  the  National  Canners  Association 
entered  a  formal  protest  against  including  the  canning 
industry  within  the  provisions  of  the  code.  Other  food- 
manufacturinig  groups  entered  similar  protests. 

Subsequently,  the  National  Canners  Association  in  an 
endeavor  to  effect  a  coordination  of  the  fair  trade  prac¬ 
tice  provisions  of  its  own  code  and  those  of  the  grocery 
industry  code  worked  out  revisions  designed  to  accom¬ 
plish  that  purpose  without  depriving  the  canning  in¬ 
dustry  of  the  right  to  have  its  own  code.  So  far  as 
trade  practices  are  concerned,  they  are  now  fairly  well 
standardized  and  practically  the  same  in  all  codes. 
Still  later,  it  was  proposed  by  the  A.  A.  A.  to  substitute 
two  codes  for  the  single  grocery  industry  code — one  to 
govern  grocery  manufacturers,  the  other  to  govern  dis¬ 
tributors — with  the  canning  industry  included  in  the 
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grocery  manufacturers’  code.  With  respect  to  this, 
the  canning  industry  maintained  its  attitude  as  voiced 
at  the  hearing  on  October  9th,  that  the  canning  of  foods 
is  a  distinct  and  well  organized  industry  and  that  it 
should  operate  under  its  own  code  formulated  to  meet 
its  own  problems  but  with  such  coordination  with  other 
codes  as  might  be  necessary  and  desirable. 

Questions  as  to  policy  of  the  A.  A.  A.  also  arose  in 
connection  with  the  proposed  grocery  industry  code — 
or  codes,  as  they  later  came  to  be.  The  result  was 
further  delay  in  action  upon  both  the  canning  industry 
code  and  the  proposed  grocery  industry  codes. 

Several  weeks  before  the  end  of  the  year  it  was  an¬ 
nounced  that  the  administration  of  the  food  industry 
codes,  with  some  exceptions,  wouldl  be  transferred 
from  the  A.  A.  A.  to  the  N.  R.  A.  This  proposed  trans¬ 
fer,  with  the  consequent  uncertainty  as  to  whether  the 
canning  industry  code  would,  come  under  the  A.  A.  A. 
or  the  N.  R.  A.,  made  it  impossible  to  obtain  approval 
from  the  government  of  a  date  for  a  publilc  hearing  on 
the  code,  and  the  year  closed  without  action. 

The  efforts  of  the  National  Canners  Association  have 
been  consistently  directed  toward  obtaining  for  the  in¬ 
dustry  a  code  which  would  embody  both  the  require¬ 
ments  of  the  government  agency  administering  it  and 
the  wishes  of  the  industry,  and  which  at  the  same  time 
would  be  properly  coordinated  with  codes  that  might 
be  approved  for  related  industries  or  trades.  Its  atti¬ 
tude  is  that  such  coordination  can  be  and  should  be 
effective  without  depriving  the  canning  industry  of  its 
right  to  such  self  government  as  codes  are  designed 
to  establish. 

The  Association  accepts  full  responsibility  for  such 
delays  as  may  have  resulted  from  its  efforts  to  obtain 
for  the  canning  industry  a  code  embodying  provisions 
acceptable  to  the  industry.  It  is  not  responsible  for 
delays  that  may  have  been  due  to  questions  involving 
government  policy  and  administration. 

Frank  E.  Gorrell,  Secretary. 
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Canned  Food  Brokers 
For  Forty-three  Years. 


1934 


Greetings 

See  us  at  the  Convention 

ALBERT  W.  SISK  &  SON 


Preston,  Md. 


Aberdeen,  Md. 


Two  offices  at  source  of  supply 
Specializing  in 

Eastern  Canned  Foods 


The  Best  Buy  in  Bean  Cutters 


Here  are  the  Facts  at  a  glance: 


COST:  From  $175.00  up  lo  $300.00,  FOB  Rome,  N.  Y.,  dependins  on  the  required  capacity,  less  the 

seasonal  discount  applicable  at  the  time  the  O'der  is  placed  and  less  the  Code  allowance  for  ma¬ 
chines  traded  in,  if  any.  (Machines  with  individual  motor  drive  built  in,  extra)  Prices  subject 
to  change. 

RETURNS:  Quality  of  cut  suitable  to  pack  in  glass.  Lowest  first  cost,  labor  cost  and  upkeep  cost. 

Capacity  up  to  3  tons  per  hr.  Latest-improved  design. 

Your  choice  of  length  cut  (J"  -  2J")  Sturdy,  rigid,  durable  construction, 

without  extra  charge.  Maxium  convenience. 

Adaptability  for  other  products. 

Demand  these  returns  for  your  money  instead  of  one  or  two  “Talking-points".  If  the  other  machine  has  not  ALL 
the  TOWNSEND  advantages,  it  is  not  as  good  as  a  TOWNSEND. 

Do  not  be  misled:  the  new,  improved,  patented  1934  TOWNSENDS  are  as  much  superior  to  older-designed  ma¬ 
chines  as  this  year’s  car  is  to  a  Model  T  Ford. 

Write  us  now,  while  the  January  discount  is  effective,  for  our  catalog  and  quotation.  Tell  us  what  capacity  you 
need  and  what  you  wish  to  trade  in  -  -  we  can  give  you  better  value  and  service  than  any  other  manufacturer  be¬ 
cause  we  specialize  in  cutters  and  slitters. 


BURTON,  COOK  CO.,  INC. 


Rome,  N.  y. 


(Sales  both  direct  and  through  leading  machinery  houses) 
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Convention  Prosrams 

National  Canners  «  National  Food  Brokers 
Canning  Machinery  and  Supplies  Associations 
Exhibitors  in  the  Big  Shpw 


GREETINGS  AND  INVITATION 

To  the  Canning  Industry  and  Its  Friends 

TO  MEMBERS  of  the  allied  associations  and  our  distributor 
friends,  we  extend  a  cordial  invitation  to  attend  the  twenty- 
seventh  annual  convention  to  be  held  at  the  Stevens  Hotel,  in 
Chicago,  the  week  of  January  15th. 

Every  member  of  the  three  associations  can  not  only  profit 
from,  but  also  contribute  to,  the  discussions  of  what  the  new 
conditions  require  and  how  best  to  meet  them.  We  hope  that 
you  will  come  to  Chicago  prepared  to  participate  fully  in  the 
constructive  program  that  has  been  arranged  for  your  consid¬ 
eration. 

Marc  C.  Hutchinson,  President, 
National  Canners  Association. 

Fred  K.  Taylor,  President, 

Canning  Machinery  and  Supplies 
Association. 

Julius  Ormand,  President, 

National  Food  Brokers  Association. 

HEADQUARTERS  HOTEL 

The  Stevens  Hotel  will  be  the  headquarters  hotel  at  Chicago. 
All  meetings  will  be  held  at  this  hotel. 


ROOM  DIRECTORY  AND  REGISTRATION 

The  Stevens  will  publish  and  distribute  to  canners,  brokers 
and  machinery  and  supply  representatives  registered  at  the 
hotel  a  complete  room  directory  of  those  in  attendance. 


RAILROAD  TRANSPORTATION 

Reduced  rates  to  members  and  dependent  members  of  their 
families  for  the  round  trip  to  Chicago  have  been  granted 
by  all  of  the  passenger  associations.  Apply  early  to  your  Sta¬ 
tion  Agent  for  a  certificate. 

Tickets  for  these  reduced  rates  will  be  on  sale  by  all  passenger 
associations  in  the  United  States  and  Canada,  and  will  have  a 
return  limit  of  thirty  days  in  addition  to  date  of  sale. 

Tickets  may  be  procured  to  go  and  return  the  same  route,  or 
to  go  any  authorized  route  and  return  by  another  authorized 
route;  but  purchasers  must  indicate  to  ticket  agent  at  the  time 
they  purchase  tickets  which  routing  is  desired. 

Return  tickets  must  be  validated  in  Chicago  before  the  be¬ 
ginning  of  the  return  journey. 


HOTEL  STEVENS 

CHICAGO,  JANUARY  15-19,  1934 

MACHINERY  SHOW 

POSSIBLY  the  most  interesting  and  most  important  Ma¬ 
chinery  and  Supplies  Show  will  be  made  at  this  Convention. 
It  has  been  two  years  since  a  Show  was  held.  Since  then  many 
new  and  greatly  improved  devices  have  been  produced,  and  will 
be  shown.  Every  progressive  canner  will  wish  to  see  and  under¬ 
stand  the  latest  and  best,  especially  in  view  of  the  need  to  save 
expense  and  produce  quality — as  must  be  done  in  the  1934  pack 
and  thereafter. 


THE  ANNUAL  CONVENTION 

HE  annual  convention  of  the  National  Canners  Association, 
which  opens  at  the  Stevens  Hotel  in  Chicago  on  January 
15th,  will  be  devoted  principally  to  presentation  and  discussion 
of  the  subject  now  uppermost  in  the  minds  of  all  canners — the 
relation  of  the  government  to  the  industry’s  plans  for  opera¬ 
tions  in  1934. 

Since  the  enactment  of  the  National  Industrial  Recovery  Act 
and  the  Agricultural  Adjustment  Act,  the  Association  and  its 
members  have  given  much  time  and  energy  to  the  proposals  for 
codes  and  marketing  agreements.  The  national  convention  will 
afford  an  opportunity  for  the  entire  industry  as  there  repre¬ 
sented  to  participate  in  discussions,  consider  plans  and  take 
such  action,  as  will  be  to  the  best  interests  of  all  concerned. 

The  opening  session  on  Monday,  which  will  be  attended  not 
only  by  canners  but  also  by  many  others  from  the  allied  asso¬ 
ciations  holding  meetings  in  Chicago,  will  be  devoted  to  a  gen¬ 
eral  presentation  of  the  subjects,  while  the  Section  and  Com¬ 
modity  Group  meetings  that  are  being  scheduled  will  enable  the 
various  branches  of  the  industry  to  discuss  and  work  out  their 
particular  problems.  No  formal  programs  for  the  section  and 
group  meetings  on  Tuesday,  Wednesday  and  Thursday  have 
been  planned.  Instead,  they  will  be  in  the  nature  of  round-table 
conferences,  presided  over  by  Section  Chairmen  and  others  to 
be  designated. 

To  expedite  action  with  reference  to  marketing  agreements, 
and  with  the  approval  of  Mr.  J.  W.  Tapp  of  the  Agricultural 
Adjustment  Administration,  there  will  be  a  series  of  meetings 
of  commodity  group  committees  the  week  preceding  the  conven¬ 
tion,  starting  on  Thursday,  January  11th.  The  members  of  these 
committees  are  being  selected  as  arranged  at  a  meeting  of  rep¬ 
resentatives  of  State  Canners  Associations  held  in  Washington 
the  week  of  December  4th.  The  preliminary  meetings  at  Chi¬ 
cago,  it  is  expected,  will  enable  the  various  commodity  groups 
to  formulate  their  ideas  and  plans  so  as  to  ensure  speedier 
action  when  the  groups  meet  during  convention  week. 
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In  addition  to  the  section  and  group  meetings,  arrangements 
have  been  made  for  a  conference  on  Wednesday  of  accountants 
of  member  firms,  at  which  there  will  also  be  present  members 
of  the  Association’s  Committee  of  Cost  Accounting.  This,  too, 
will  be  a  round-table  conference  and  is  expected  to  develop  in¬ 
formation  and  plans  that  will  be  very  helpful  to  the  Cost  Ac¬ 
counting  Committee  in  its  work  of  preparing  a  uniform  system 
of  cost  accounting  that  will  enable  canners  to  supply  the  infor¬ 
mation  that  may  be  required  under  a  code  or  marketing  agree¬ 
ment.  Members  of  the  Association  are  earnestly  invited  to 
have  their  accountants,  or  a  representative  from  their  account¬ 
ing  staff,  in  attendance. 

Provision  has  also  been  made  by  which  canners  wishing  to 
discuss  raw  products  or  technical  canning  problems  with  mem¬ 
bers  of  the  Association’s  staff  will  have  opportunity  to  do  so. 

Requests  for  room  reservations  indicate  a  large  attendance, 
and  because  of  the  importance  of  the  subjects  to  be  considered, 
canners  are  urged  to  come  to  the  convention  prepared  to  par¬ 
ticipate  in  its  work  and  to  contribute  their  assistance  in  work¬ 
ing  out  a  constructive  program  for  the  industry  in  1934. 

From  the  above  it  will  be  apparent  that  it  is  not  possible  to 
make  the  usual  definite  program.  The  following,  however,  will 
serve  as  general  directions. 

Monday  Morning,  January  15th 

9.30  A.  M.— BOARD  OF  DIRECTORS  MEETING— Private 
Dining  Room  2,  Stevens  Hotel. 

2.30  P.  M. — OPENING  SESSION — North  Ball  Room,  Stevens 
Hotel. 

Marc  C.  Hutchinson,  Fennville,  Mich.,  President,  National  Can¬ 
ners  Association,  presiding. 

Announcement  of  Committees. 

Report  of  Committee  on  Nominations. 

Election  of  Officers. 

Addresses. 

Tuesday  Morning,  January  16th 

9.30  A.  M.— TOMATO  AND  TOMATO  PRODUCTS  SEC¬ 
TION — North  Ball  Room,  Stevens  Hotel. 

J.  F.  Baker,  Ogden,  Utah,  Chairman. 

H.  E.  Rathfon,  Red  Key,  Md.,  Secretary. 

9.30  A.  M. — BEET  SECTION — Private  Dining  Room  4,  Stevens 
Hotel. 

J.  E.  DeMaster,  Sheboygan,  Wis.,  presiding. 

9.30  A.  M. — KRAUT  SECTION — Private  Dining  Room  1, 
Stevens  Hotel. 

Lon  P.  Flanigan,  Geneva,  N.  Y.,  Chairman. 

John  M.  Stroup,  Phelps,  N.  Y.,  Secretary. 

Appointment  of  Nominating  Committee. 

Chairman’s  Report. 

Election  of  Officers. 

The  meeting  of  the  National  Kraut  Packers  Association  will 
be  held  in  Private  Dining  Room  1,  the  hour  to  be  announced 
at  the  meeting  of  the  Kraut  Section. 

9.30  A.  M.— WAX  AND  GREEN  BEAN  SECTION— West 
Ball  Room,  Stevens  Hotel. 

T.  C.  Willson,  Fremont,  Mich.,  Chairman. 

Appointment  of  Nominating  Committee. 

9.30  A.  M.— BERRY  CANNERS  MEETING— Private  Dining 
Room  11,  Stevens  Hotel. 

9.30  A.  M.— PEAR  CANNERS  MEETING— Private  Dining 
Room  10,  Stevens  Hotel. 

7.00  P.  M.— MUSHROOM  SECTION  MEETING— Rooms  918 
and  919,  Stevens  Hotel. 

Wednesday  Morning,  January  17th 

9.30  A.  M. — PEA  SECTION — North  Ball  Room,  Stevens  Hotel. 
G.  S.  Haxton,  Oakfield,  N.  Y.,  Chairman. 

C.  E.  Davidson,  Horicon,  Wis.,  Secretary. 

Appointment  of  Nominating  Committee. 


9.30  A.  M.— APPLE  PRODUCTS  SECTION— Private  Dining 
Room  1,  Stevens  Hotel. 

J.  C.  Richendrfer,  Everson,  Wash.,  Chairman. 

E.  A.  Meyer,  Biglerville,  Pa.,  Secretary. 

Appointment  of  Nominating  Committee. 

9.30  A.  M.— ACCOUNTANTS  CONFERENCE— Private  Din¬ 
ing  Room  4,  Stevens  Hotel. 

9.30  A.  M.— GRAPEFRUIT  CANNERS  MEETING— Private 
Dining  Room  10,  Stevens  Hotel. 

9.30  A.  M.— CHERRY  CANNERS  MEETING— Private  Dining 
Room  11,  Stevens  Hotel. 

2.30  P.  M. — Informal  conferences — Raw  Products — Private  Din¬ 
ing  Room  1,  Stevens  Hotel. 

2.30  P.  M. — Informal  conferences — Canning  Problems — Private 
Dining  Room  2,  Stevens  Hotel. 

Thursday  Morning,  January  18th 

9.30  A.  M. — CORN  SECTION — North  Ball  Room,  Stevens 
Hotel. 

Hugh  K.  Funderberg,  Belvidere,  Ill.,  Chairman. 

James  Stoops,  Van  Wert,  Ohio,  Secretary. 

9.30  A.  M. — MEAT  SECTION — Private  Dining  Room  1,  Stevens 
Hotel. 

W.  J.  Foell,  Chicago,  Ill.,  Chairman. 

2.30  P.  M.— GENERAL  SESSION— North  Ball  Room,  Stevens 
Hotel. 

Marc  C.  Hutchinson,  Fennville,  Mich.,  President,  National 
Canners  Association,  presiding. 

CANNING  MACHINERY  AND  SUPPLIES 
ASSOCIATION 

Wednesday  Morning,  January  17th 
9.30  A.  M. 

Annual  Meeting 

Tower  Ball  Room,  Stevens  Hotel 

THIRTY-FIRST  ANNUAL  CONVENTION 
NATIONAL  FOOD  BROKERS 
ASSOCIATION 

Friday  Morning,  January  12th 

10.00  A.  M.— MEETING  OF  THE  EXECUTIVE  COMMIT¬ 
TEE. 

Saturday  Morning,  January  13th 

10.00  A.  M.— MEETING  OF  THE  EXECUTIVE  COM¬ 
MITTEE. 

Sunday  Afternoon,  January  14th 

12.30  P.  M.— LUNCHEON  MEETING  OF  THE  PAST  PRES¬ 
IDENTS — Private  Dining  Room  1,  Stevens  Hotel. 

2.30  P.  M.— MEETING  OF  THE  EXECUTIVE  COMMIT¬ 
TEE. 

6.30  P.  M.— THE  PRESIDENT’S  SUPPER— North  Ball  Room 
and  Assembly  Rooms,  Stevens  Hotel. 

8.00  P.  M.— OPENING  SESSION. 

Call  to  Order. 

Announcements. 

Nomination  of  Convention  Committees. 

Reports  of  the  President. 

Report  of  the  Secretary. 

Report  of  the  Treasurer. 

Report  on  Code  Developments  and  General  Discussion. 
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Monday,  January  15th 

SECOND  GENERAL  SESSION— South  Ball  Room,  Stevens 
Hotel. 

9.00  A.  M. — Annual  Meeting  of  the  Board  of  Directors. 

10.00  A.  M. —  (Until  12.00  noon  tentatively  considered  for  a 
second  general  session  if  required.) 

Monday  Afthknoon 
North  Ball  Room,  Stevens  Hotel 
2.00  P.  M. — General  joint  session  with  National  Canners  Asso¬ 
ciation  and  distributors  to  hear  government  officials  discuss 
codes  and  marketing  agreements. 

Tuesday,  January  16th 

South  Ball  Room,  Stevens  Hotel 
THIRD  SESSION — For  Members  Only. 

9.00  A.  M. — Reports  of  Standing  Committees  on  Call: 
Arbitration. 

Canners  and  Distributors  Conference. 

Ethics. 

Finance. 

Legislation. 

Local  Associations. 

Trade  Practice  Conference. 

Contract  With  Principal. 

Bean  Sales  Methods. 

Membership. 

10.30  A.  M. — Report  of  the  Committee  on  Resolutions. 

11.15  A.  M. — Report  of  Nominations  by  Board  of  Directors. 
Election  of  Officers. 

Report  by  Tellers  on  Status  of  1934  Directors. 

Installation  of  Officers. 

12.00  Noon — Adjournment. 

Tuesday  Evening 
Main  Dining  Room,  Stevens  Hotel 
7.00  P.  M. — Thirtieth  Anniversary  Celebration  Banquet. 
Arrangements  by  Committee,  Ward  Goodloe,  Chairman. 

Wednesday  Morning,  January  17th 

9.30  A.  M.— CONSTITUTIONAL  MEETING,  1934  BOARD 
OF  DIRECTORS — South  Ball  Room,  Stevens  Hotel. 

9.30  A.  M. — Annual  Meeting  of  New  Board  of  Directors. 

10.30  A.  M. — Special  Session  to  Discuss  Bean  Situation,  B.  T. 
Clifford,  Chairman. 

12.00  Noon — Adjournment. 

Thursday  Morning,  January  18th 

10.00  A.  M. — Organization  Meeting  1934  Executive  Committee 
With  New  President  to  Plan  Activities  and  Policies. 

SOCIAL  AFFAIRS 

Sunday  Evening,  January  14th 
7  P.  M. 

Old  Guard  Dinner 
Tower  Ball  Room,  Stevens  Hotel 

Monday  Evening,  January  16th 
6.30  P.  M. 

Young  Guard  Banquet 
Stevens  Hotel 

Tuesday  Evening,  January  16th 
7  P.  M. 

Brokers  Thirtieth  Anniversary  Banquet 
Main  Dining  Room 

Wednesday  Evening,  January  17th 

Annual  Dinner  Dance 
Main  Dining  Room 

Given  under  auspices  of  the  Canning  Machinery  and 
Supplies  Association 

Thursday  Evening,  January  18th 

Entertainment  by  American  Can  Company 


The  Exhibitors 


MACHINERY  HALL  (Downstairs) 

American  Utensil  Co . 

Max  Ams  Machine  Co . 

Anderson-Barngrover  Mfg.  Co . 

Angelas  Sanitary  Can  Machine  Co . 

Josiah  Anstice  (3o . 

Ayars  Machine  Co . 

Berlin  Chapman  Co . 

E.  W.  Bliss  Co . 

Boutell  Mfg.  Co . 

Bristol  Co . . 

Burt  Machine  Co . . 

Cameron  Can  Machinery  Co . 

Chisholm-Ryder  Co . 

Connell  &  Dengler  Machine  Co . 

Coons  Machinery  Co . 

Dewey  &  Almy  Chemical  Co . 

Diamond  Crystal  Salt  Co . 

Elgin  Mfg.  Co . 

J.  L.  Ferguson  Co . 

A.  T.  Ferrell  &  Co . 

Filler  Machine  Co . 

J.  B.  Ford  Co . 

Frank  Hamachek  Machine  Co . 

Hansen  Canning  Machinery  Co . 

Horix  Manufacturing  Co . . 

Huntley  Manufacturing  Co . . 

International  Nickle  Co . 

Kickhefer  Container  Co . 

Karl  Kiefer  Machine  Co . 

F.  H.  Langsenkamp  Co . 

Lee  Metal  Products  Co . 

Morral  Bros . 

Muirson  Label  Co . 

National  Adhesives  Corp . 

New  Way  Canning  Machines  Co . 

Nitragin  Co.,  Inc . 

Ohio  Salt  Co . 

The  Palmer  Co . 

The  Pfaudler  Co . 

Planters  Mfg.  Co . 

Reeves  Pulley  Co . 

Republic  Steel  Corp . 

A.  K.  Robins  &  Co.,  Inc . 

Scientific  Tablet  Co . 

Scott  Viner  Co . . 

Sheboygan  Machine  Co . 

Sinclair  Scott  Co . 

Sprague-Sells  Corp . . . 

Standard-Knapp  Corp . 

C.  J.  Tagliabue  Mfg.  Co . 

Taylor  Instrument  Co . 

U.  S.  Bottlers  Machinery  Co . 

Wm.  E.  Urchell . 

Westminster  Machine  Works . 

Worcester  Salt  Co . 
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DO  NOT  FAIL  TO  SEE  OUR  EXHIBIT 

BOOTH  No.  3  At  The  Canners  Convention 

Chicago,  January  15th  to  19th 

Wc  will  exhibit  our  resular  line  of  machinery  includins  New  Perfection 

Pea  and  Bean  Filler,  Hish  Speed  Rotary  Syruper,  etc.,  also — 

Remodeled  and  Improved  Universal  String  Bean 
and  Tomato  Filler 

New  Niagara  Tomato  Washer 

New  Soup  and  Tomato  Juice  Filler 

AVARS  MACHINE  COMPANY 

Salem  »  «  New  Jersey 

CANNERS  OF  PEAS 

Improve  the  quality  of  your  Pack  and  Eliminate 

Losses  by  using 

WILT  RESISTANT  ALASKA  SEED 

Actual  canning  tests  in  wilt  infected  areas  of  Maryland  and  Wisconsin 
have  placed  our  Wilt  Resistant  Alaska  among  the  recognized  canners 
varieties.  It  is  Superior  in  Yield,  Uniformity,  and  is  1 00%  Resistant  to 
Fusarium  Wilt.  Assure  yourself  of  the  best  in  Alaska  seed  by  planting 
our  Wilt  Resistant  strain  of  this  variety. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 

Growers  and  Originators  of  Canners  Varieties  of  Peas 


Convention  Headquarters — Room  1535  A,  Stevens  Hotel. 
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GRAND  BALL  ROOM  (Upstairs) 


Aluminum  Seal  Co .  108 

American  Can  Co .  101 

Anchor  Cap  and  Closure  Corp .  110 

Associated  Seed  Growers,  Inc .  114 

Canning  Age .  222 

The  Canning  Trade .  126 

Capstan  Glass  Co .  110 

Continental  Can  Co .  129 

Crown  Cork  &  Seal  Co .  107 

Ferry-Morse  Seed  Co .  104 

Food  Industries  .  124 

Hazel- Atlas  Glass  Co .  103 

Heekin  Can  Co .  117 

R.  J.  Kittredge  Co .  106 

D.  Landreth  Seed  Co .  125 

Leonard  Seed  Co .  123 

Libbey  Glass  Co .  120 

Metal  Package  Corp .  109 

Michigan  Lithograph  Co . 1031/^ 

Nivison-Weiskopf  Co .  115 

Owens-Illinois  Glass  Co .  102 

Rogers  Bros.  Seed  Co .  112 

Simpson  &  Doeller  Co .  118 

Spokane  Seed  Co .  127 

Stecher  Lithograph  Co .  128 

Tygart  Valley  Glass  Co .  Ill 

U.  S.  Printing  &  Lithographing  Co .  113 

White  Cap  Co .  105 

F.  H.  Woodruff  &  Sons .  116 

S.  D.  Woodruff  &  Sons .  121 


EHFA — Electrical  Home  and  Farm  Authority. 

FACA — Federal  Alcohol  Control  Administration. 

FCA — Farm  Credit  Administration. 

FCT — Office  of  Federal  Coordinator  of  Transportation. 
FDIC — Federal  Deposit  Insurance  Corporation. 

FERA — Federal  Emergency  Relief  Administration. 
FHLBB — Federal  Home  Loan  Bank  Board. 

FSRC — Federal  Surplus  Relief  Corporation. 

GSC — Grain  Stabilization  Corporation. 

HOLC — Home  Owners’  Loan  Corporation. 
lAB — Industrial  Advisory  Board. 

IBRT — Interdepartmental  Board  of  Reciprocal 

Treaties. 

ITPC — Interdepartmental  Trade  Policy  Committee. 
LAB — Labor  Advisory  Board. 

NCB — National  Compliance  Board. 

NEC — National  Emergency  Council. 

NIRA — National  Industrial  Recovery  Act. 

NIRB — National  Industrial  Recovery  Board. 

NLB — National  Labor  Board. 

NPB — National  Planning  Board. 

NRA — National  Recovery  Administration. 

PWA — Public  Works  Administration. 

PWEHC — Public  Works  Emergency  Housing  Corpor¬ 
ation. 

SAB — Science  Advisory  Board. 

SBPW — Special  Board  of  Public  Works. 

SRB — State  Recovery  Board. 

TCFT — Temporary  Committee  on  Foreign  Trade. 

TV  A — Tennessee  Valley  Authority. 


GRAND  BALL  ROOM  (Foyer) 


Calvert  Lithograph  Co .  208 

The  Canner  Publishing  Co .  210 

Corneli  Seed  Co .  209 

F.  G.  Findley  Co .  211 

Gallatin  Valley  Seed  Co .  206 

Morrison  Bros.  Seed  Co .  203 

Phillips  Can  Co .  202 

Renco  Pure  Seed  Co .  207 

Lansing  B.  Warner,  Inc .  204 

Washburn- Wilson  Seed  Co .  201 


ALPHABET  DIRECTORY 

UNLESS  you  are  unusually  well  posted,  and  have 
a  remarkable  memory,  you  will  find  yourself  lost 
in  a  deluge  of  letters,  used  by  every  speaker  in 
referring  to  some  department  of  the  Government. 
Here  is  a  directory  or  dictionary — for  your  guidance. 

AAA — Agricultural  Adjustment  Administration. 

CAB — Consumers’  Advisory  Board. 

CC — Consumers’  Council. 

CCC — Civilian  Conservation  Corps. 

CCC — Commodity  Credit  Corporation. 

CSB — Central  Statistical  Board. 

CWA — Civil  Works  Administration. 

EC — Executive  Council. 

ECPC — Executive  Commercial  Policy  Committee. 


Plain. 

Varnished, 

Embossed. 

THE 

Simpsons  DOELLER 

CO. 

BALTIMORE.MD. 
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Visit  Our  Exhibit  During  the  National  Canners’  Convention 
Hotel  Stevens  --  Chicago  —  Space  12 


We  will  exhibit  a  Hamachek  Ideal  Viner  and  Viner  Feeder  which 
enable  a  packer  to  put  up  a  pea  or  lima  bean  pack  of  better  quality, 
at  a  lower  cost  than  is  possible  with  any  other  green  pea  hulling 
equipment. 

Examine  the  Hamachek  Viner  Power  Unit,  equipped  with  a 
Waukesha  Engine,  which  produces  steady,  dependable  and  con¬ 
venient  power,  at  low  cost,  for  driving  viners. 


FRANK  HAMACHEK  MACHINE  CO. 

Kewaunee,  Wisconsin 

- Manufacturers  of - 

IDEAL  VINERS,  VINER  FEEDERS,  ENSILAGE  DISTRIBUTORS  and  CHAIN  ADJUSTERS 


One  Operation! 

REMOVES 

•  Washes 

•  &  Dries  if*^' 

WITH  THIS  NEW  PEA 

SPLIT  REMOVER 
WASHER 

mnuNnuPNAN 


WCANNING%#  MACHINERY 

Single  Unit  or  J!  Complete  Canning  Plant" 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


“C 


amc  it\)  aitcl  i-ee 


Were  the  Findley  carnation  girls, 

^  we'd  like  to  see  you  at  the  jS&ti 

F.  G.  Findley  Co.  booth  during 
the  Notional  Conners  Conven- 
tion  in  Chicago.  Come  in  and 
/  say  'Hello',  and  let  us  pin  a  \ 
y  fragrant  carnation  in  your  coat 
^  lapel.  We'll  be  looking  for  you!"  ^ 

\(  P.S.  The  Heck  Boys  will  be  there,  tool 

\  Jht,  J.  G.JindUu  C».  I 

f  MANUFACTURIRS  OF  FASTIS,  CLUES  ft  CUMS  1 


ESTABLISHED  1880 


INCORPORATED  1924 
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That  Questionnaire 

- Prices  To  Growers 

- Marketing  Quotas  and 

Allocation  of  Packs 


SINCE  the  entire  work  of  this  Convention  will  be 
in  and  around  these  questions:  The  prices  to  be 
paid  growers,  and  the  extent  of  the  packs,  we  are 
giving  you  here  a  working  formula.  Committees  of 
the  various  products  have  long  been  at  work  on  these 
questions,  and  the  following  represents  the  results  of 
their  labor — as  a  working  formula. 

While  much  of  this  is  drawn  up  around  peas,  you 
will  recognize  that  very  much  of  the  same  procedure 
will  be  followed  on  corn,  tomatoes,  string  beans,  and 
on  any  products  brought  within  this  control. 

And  you  will  note  that  every  canner  who  expects  to 
operate  in  1934  must  file  his  answer  to  the  question¬ 
naire. 

With  that  understanding  here  are  the  forms: 

THE  QUESTIONNAIRE 

We  pack  Peas . .  Tomatoes . .  Sweet  Corn . . 

Stringless  Beans . 

(PUasc  cJicck  articles  you  pack.  Cross  off  those  you  do  not  pack.) 

1.  Do  you  approve  of  the  general  idea  of  a  market¬ 
ing  agreement  for  1934  for  Peas . .  Tomatoes . . 

Sweet  Corn . ,  Stringless  Beans . 

(“Yes”  or  “No") 

2.  Do  you  approve  of  the  method  set  forth  in  Ex¬ 
hibit  A  of  increasing  or  adjusting  prices  to  grow¬ 
ers . 

(“Yes”  or  “No”) 

3.  Do  you  approve  of  the  general  idea  of  adjusting 

production  to  the  consumption  of  Canned  Peas . . 

Tomatoes . .  Sweet  Corn . .  Stringless  Beans . , 

for  1934? 

(“Yes”  or  “No”) 

4.  Do  you  approve  of  the  formula  set  forth  in  Ex¬ 
hibit  C  (based  on  past  canning  records  only)  as  a 
basis  for  adjusting  the  production  of  each  individual 
canner  for  the  season  of  1934 . 

(“Yes”  or  “No”) 

4A.  Should  other  considerations  (marketing  or  sales 
ability,  etc.)  be  taken  into  consideration  as  well  as 
past  canning  records  in  fixing  this  formula? . 

(“Yes”  or  “No”) 

5.  What  has  been  your  pack  of  the  articles  specified 
for  years  noted: 


1923  '|  1924  1  1925  *|  1926  i  1927  1  1928  1  1929  I  1930  1  1931  1  1932  1 

1933 

PEAS  j  i  I  j - \ - j - j - j - \ - 

No.  2  cans  I  1  1  1  1  1  1  1  1  1 

No.  10  cans  1  1  1  1  1  1  1  1  1  1 

TOMATOES  j  j  j  i  j - i - 1 - i - 1  1 

No.  2  cans  {  I  I  1  1  1  1  1  1  1 

No.  2*4  cans  | 

1  1  1  1  1  1  1  i  1 

No.  3  cans  1  1  1  1  1  1  1  1  1 

No.  10  cans  |  | 

SWEET  CORN 

No.  2  cans 

1 

1 

No.  10  cans 

1 

1 

STRINGLESS 

BEANS 

No.  2  cans 

No.  2V>  cans 

No.  3  cans 

No.  10  cans 

If  you  have  packed  No.  1  cans  or  other  sizes  than 
those  noted  please  enter  same  on  your  report. 


Please  specify  number  of  cases  of  each  size  can  you 
packed  each  year.  Your  committee  will  reduce  to  No.  2 
basis.  If  you  did  not  operate  any  year  then  note  “not 
operating.” 

Your  report  will  be  strictly  confidential — ^for  your 
committee  only. 


Firm  name . Address . 

Signed  by . (title) 

Date  . 


'  Please  fill  in,  sign,  and  mail  promptly  to  your 
secretary. 

Remarks :  . 

EXHIBIT  A 

PRICES  TO  PRODUCERS  (Growers) 

(Something  similar  and  suitable  could  apply  to  other 
crops.)  Most  of  the  following  is  from  suggestions  of 
the  Wisconsin  Association. 


Peas  for  canning  are  grown  under  three  general 
forms  of  contract.  1.  At  a  flat  price  per  pound  or  ton. 

2.  At  a  price  per  pound  or  ton  for  each  sifting  size. 

3.  At  a  price  per  pound  or  ton  for  three  or  more  sep¬ 
arate  quality  grades. 
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IT  REDUCES 
YOUR  COSTS 


THE  LATEST  ENGINEERING  ACHIEVEMENT  FOR  THE  CANNING  INDUSTRY 


The  Latest  Machine 
To  Reduce  Bean  Packing  Costs 

Buck  Automatic  Bean  Nipper 


Guaranteed  capacity  24  bushels  “field  run” per  hour 

Efficiency  95  to  97^o 


Now  more  than  ever  is  it  necessary  for  the  Canner  to  find  ways  and  means  of  reducing  cost  to 
meet  present  day  competition. 

If  you  are  a  packer  of  Stringless  Beans,  we  can  show  you  definitely  how  you  can  cut  your  nip- 
ping  costs  to  approximately  six  cents  per  bushel  including  power.  This  figure  is  based  on  the 
present  labor  rate  under  existing  Code.  We  invite  you  to  make  a  direct  comparison  with  your 
own  costs. 

Our  Engineers  will  be  glad  to  study  your  problems  and  offer  suitable  recommendations.  Write 
us  for  complete  details. 


B.  I.  BUCK  COMPANY,  INC., 

Woodberry,  Baltimore,  Md.,  U.  S.  A. 


BUCK 

AUTOMATIC 

BEAN 
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These  contract  prices  are  not  uniform  throughout 
the  ditferent  geographical  areas  or  state  in  which  this 
crop  is  produced  due  primarily  to  variations  in  land 
values,  yields  per  acre  and  freight  differentials.  There 
are  variations  in  the  seed  charges  and  other  service 
charges  to  the  grower  that  are  deducted  from  the  gross 
value  of  the  crop,  all  of  which  have  become  more  or 
less  established  practice  in  each  community  where  this 
crop  is  grown.  In  view  of  all  of  these  conditions,  it  is 
deemed  impractical  to  establish  a  uniform  price  to  the 
growers  throughout  the  United  States  or  within  a 
given  state  or  geographical  area.  The  procedure  of 
effecting  an  increase  in  the  price  paid  to  growers  shall 
be  as  follows: 

First.  The  United  States  Bureau  of  Agricultural 
Economics  shall  determine  the  contract  price  or  prices 
prevalent  during  the  base  period  1909-1915  inclusive, 
(Note:  A  different  base  period  may  be  selected  by 
United  States  authorities)  and  the  contract  price  or 
prices  prevalent  during  the  year  1933.  The  United 
States  Bureau  of  Agricultural  Economics  shall  then  de¬ 
termine,  subject  to  the  approval  of  the  Secretary  (of 
Agriculture)  and  the  Commodity  r'omiiiittee,  the  in¬ 
crease  necessary  to  esta^-^*=ii  P^'i'ity  of  contract  prices 
to  growers  cue  base  period  selected. 

©.-<.011(1.  Each  contracting  processor  (canner)  shall 
increase  (Note:  suggest  word  “adjust”  be  used  instead 
of  “increase”)  his  contract  price  or  prices  for  1934  by 
the  rate  of  increase  so  determined  in  accordance  with 
the  following  suggested  formula : 

Increase  the  price  paid  by  a  flat  rate  per  pound  or 
ton,  as  determined  by  the  United  States  Bureau  of 
Agricultural  Economics.  This  increase  to  be  applied  to 
the  net  weight  of  each  grower’s  1934  crop,  provided 
the  price  or  prices  so  increased  shall  not  be  less  per 
pound  or  ton  than  the  average  price  or  prices  for  the 
base  period  selected. 

Example.  Grower  A  delivers  10,200  pounds  of  Peas  as 
his  1934  crop.  The  contract  price  is  the  same  for  1933, 
which  we  will  say  in  this  case  is  2l^c  per  pound. 

The  contract  price  also  calls  for  an  increase  of,  we 
will  say  i/4c  per  pound  oyer  the  1933  price,  to  be  ap¬ 
plied  to  the  net  weight  of  Grower  A’s  crop 


Total  gross  weight  10,200  lbs 

Less  dockage  for  dirt  200  lbs. 


Net  Weight  10,000  lbs. 

1933  contract  price  2l^c  lb. 

Add  increase  i/^c  lb. 


1934  rate  2%clb. 


10,000  lbs.  at  2%,c  lb.  equals  $275.00  gross  return  to 
Grower  A. 

If  the  1934  rate,  as  increased,  of  2%c  per  pound  shall 
be  less  than  the  average  rate  for  the  base  period  select¬ 
ed,  then  the  1934  rate  should  be  further  increased  to 
equal  whatever  is  finally  established  as  the  base  period 
rate. 


For  tomatoes,  sweet  corn  and  stringless  beans  we 
must  consider  at  least  two  different  bases  of  contracts : 

1.  Basis  of  United  States  or  other  grades. 

2.  Field  run  basis. 


EXHIBIT  C 

MARKETING  QUOTAS  AND  ALLOCATION  OF  PACK 

If  prior  to  January  1st,  1934,  processors  represent¬ 
ing  70  per  cent  of  the  average  annual  production  of 
canned  peas  favor  such  action,  the  Commodity  Com¬ 
mittee  in  cooperation  with  and  subject  to  the  approval 
of  the  Secretary  shall  establish  a  marketing  quota 
for  each  and  every  pea  canning  company  in  the  United 
States  who  show  true  evidence  of  their  intentions  to 
operate  in  1934.  Said  allotment  to  be  made  not  later 
than  February  1,  1934. 

In  establishing  this  individual  allotment,  the  com¬ 
mittee  shall  determine: 

First :  The  total  number  of  lines  of  pea  canning  ma¬ 
chinery  with  which  each  company  was  equipped  to 
operate  simultaneously  as  of  June  1,  1933. 

Second :  The  anticipated  total  consumption  of 
canned  peas  for  the  ensuing  year  as  estimated  by  the 
United  States  Bureau  of  Agricultural  Economics  on 
January  1st  of  that  year. 

Third:  The  number  of  cases  or  tons  of  green  peas 
for  the  ensuing  year  as  estimated  by  the  United  States 
Bureau  of  Agricultural  Economics  on  January  1st  of 
that  year. 

Third:  The  number  of  cases  or  tons  of  green  peas 
packed  by  each  company  for  the  years  1923-1932  in¬ 
clusive. 

Fourth:  Acres  planted  for  canning  in  1929-1930- 
1931-1932-1933. 

Fifth :  The  marketing  quota  based  on  a  detailed  and 
fair  consideration  of  all  the  facts,  conditions  and  cir¬ 
cumstances  listed  above. 

Note.  In  making  the  final  allocation  for  each  indi¬ 
vidual  pea  canning  company,  the  following  formula  is 
recommended : 

A.  Select  the  three  highest  production  years  of  the 
plants  now  owned  or  operated  by  each  company  during 
the  ten-year  period  1923-1932  inclusive. 

B.  Determine  the  average  annual  production  for 
these  three  years  of  each  company. 

Note.  The  highest  years  were  as  follows.  1924 — 
19,300,000  cases;  1929 — 18,500,000  cases;  1930 — 22,- 
000,000  cases;  an  average  of  19,900,000  cases. 

D.  Determine  the  percentage  relationship  which  this 
figure,  19,900,000,  bears  to  the  estimated  consumption 
of  canned  peas  for  1934. 

Note.  If  the  consumption  for  1934  should  be  esti¬ 
mated  at  15,000,000  cases  and  the  carry-over  should 
be  1,000,000  cases,  the  reduction  in  the  total  new  pack 
should  be  approximately  3,900,000  cases  or  20  per  cent 
of  the  average  highest  total  production. 

E.  Allocate  the  marketing  quota  per  company  at 
....  per  cent  of  that  company’s  highest  average  annual 
production  as  determined  under  paragraph  A,  a  rea¬ 
sonable  tolerance  to  be  allowed  over  each  allotment 
for  unavoidable  surplus  yields  per  acre.  Peas  packed 
in  excess  of  the  original  allotment  to  be  subject  to  the 
control  of  the  Commodity  Committee  as  to  the  time 
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New  streamlined  trains  are  taking  the  railroads 
out  of  the  doldrums — just  as  modern,  radically 
improved  equipment  is  ushering  in  a  New  Era 
of  Canning.  The  industry  moves  forward  on 
the  wheels  of  speedy  economical  machinery  — 
and  profits  follow  fast  in  the  wake  of  Progress! 


UNIVERSAL 
CORN  CUTTER 

Cuts  both  cream  style  and 
whole  grain.  Builds  profits 
by  stepping  up  yield  and 


LEWIS  QUALITY  GRADER 

Get  the  highest  percentage  possible  of 
fancy  peas  with  this  machine. 


SPRAGUE-SELLS  CORP. 

RJDA  DIVISION  OF  FOOD  MACHINERY  CORP. 


HOOPESTON,  ILLINOIS 


Modem  Canning  Equipment  for  all  Food  Products. 


26 

YEARS 

of  dependable  service  to 
the  canning  industry 


FIRE  INSURANCE 

oF  proven  quality  at  the 
lowest  possible  cost 


CANNERS  EXCHANGE  SUBSCRIBERS 


WARNER  INTER-INSURANCE  BUREAU 


You  are  cordially  invited  to  visit 
our  Convention  Booth  No.  204 
in  the  foyer  of  the  Grand  Bail 
Room  at  the  Stevens 


Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Ave. 

CHICAGO,  ILL. 

Telephone  Delaware  9400 
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they  may  be  offered  for  sale  and  the  quantity  that  may 
be  so  offered. 

Example :  If  the  average  production  for  the  3  high¬ 
est  years  of  a  given  company  during  the  ten-year 
period  1923-1932  proved  to  be  100,000  cases,  and  the 
reduction  in  total  pack  for  the  United  States  should 
be  set  at  20  per  cent  of  the  average  for  the  three  high¬ 
est  years,  that  company  would  be  given  a  marketing 
quota  of  80,000  cases. 


SPECIAL  TRAIN  TO  CHICAGO 

Under  the  Auspices  of  the  Baltimore  Canned  Foods 
Exchange 

IN  order  that  as  many  as  possible  may  make  their 
pilgrimage  to  the  Convention  City  in  one  special 
party,  the  Baltimore  Canned  Foods  Exchange  will 
run  a  special  train  via  the  Baltimore  &  Ohio  Railroad 
leaving  Baltimore  from  Camden  Station,  Saturday, 
January  13th,  at  6.30  P.  M-  a^^^iving  Chicago  at  1 
P.  M.,  Supdav.  i4th. 

Yr.-*  ‘ice  respectively  invited  to  join  us  on  this  oc¬ 
casion.  Special  invitations  have  been  sent  to  members 
of  the  allied  industries  residing  in  the  Pennsylvania 
and  New  Jersey  sections,  and  with  the  understanding 
that  the  Baltimore  &  Ohio  Railroad  will  attach  one  or 
more  special  cars  to  the  National  Limited,  Train  No. 
1,  leaving  Philadelphia,  24th  and  Chestnut  Streets,  at 
3.27  P.  M.  on  the  afternoon  of  the  13th,  arriving  at 
Camden  Station  5.30  P.  M. 

It  will  not  be  necessary  for  the  Pennsylvania  or  New 
Jersey  delegates  to  leave  their  cars,  as  they  will  be 
attached  to  the  special  train  leaving  Baltimore,  and 
we  are  confident  that  every  member  of  the  party  will 
enjoy  the  trip  to  a  far  greater  extent  than  by  going 
individually,  thereby  losing  the  companionship  of  one 
hundred  or  more  real  fellows,  all  interested  in  our  own 
industry. 

You  will  be  accorded  any  kind  of  reservation  desired, 
whether  it  be  upper,  lower,  compartment,  or  drawing¬ 
room. 

We  quote  special  rates  from  Baltimore  or  Washing¬ 
ton  to  Chicago  and  return,  and  the  Pennsylvania  and 
New  Jersey  delegates  will  be  accorded  the  same  pro¬ 
portionate  special  rates  as  from  Philadelphia  to  Chi¬ 
cago  and  return  via  Baltimore. 

ROUND-TRIP  RAIL  AND  PULLMAN  FARES  FROM 
BALTIMORE  OR  WASHINGTON  TO  CHICAGO 
Based  on  Convention  Rates  of  $37.0Jf 


2  Persons  3  Persons  4  Persons 
Round-trip  1  Person  (each)  (each)  (each) 

Upper  . $50.24  .  .  . 

Lower  .  53.54  $45.29  .  . 

Section  .  60.14  51.89  $46.94 

Compartment  . .  60.29  52.54  . 

Drawing-room  .  67.04  57.04  $52.04 


Send  your  reservations  together  with  check  to 
Robert  A.  Sindall,  Chairman  of  the  Hospitality  Com¬ 
mittee,  Lombard  and  Concord  Streets,  Baltimore,  Md. 


on  quality  packs  produced  at  lowest  possible 
cost.  You  are  faced  with  reduced  working 
hours  and  higher  wage  rates. 


The  Exhibits  at  the  BIG  SHOW  will  all 
stress  the  answers  to  these  problems.  See  the 
developments  in  the  Industry  which  have 
taken  place  in  the  last  two  years. 

If  you  intend  to  keep  up  with  the  procession, 
you  cannot  afford  to  miss  the  BIG  SHOW. 

You’ll  find  there  exhibits  of  seeds,  salt, 
adhesives,  containers,  labels  and  all  kinds  of 
canning  machinery. 


We’re  looking  forward  to  having  you  with  U8,  and 
will  gladly  send  information  on  reduced  fares,  or 
help  you  to  secure  good  hotel  accommodations. 

Check  coupon  below. 

Plan  NOW  To  Come 

• 

CANNING  MACHINERY  & 
SUPPLIES  ASSCCIATICN 

CONVENTION 

JAN. 15  TO  19  INCLUSIVE,  1934 
STEVENS  HOTEL  •  CHICAGO 

- Mail  This  Coupon  Today - 

Canning  Machinery  &  Supplies  Association 
553  W.  Randolph  Street,  Chicago,  Dlinois 

Q  Send  us  information  on  reduced  fares. 

□  Send  us  information  on  hotels. 

Name _ _ _ 

Firm - 

City. _ State _ 


T.  c.  T. 
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Wilt  Resistant 

ALASKA  PEAS 

We  have  a  moderate  surplus  of  1933  crop  Mary¬ 
land  and  Alcross  strains  to  offer  for  spot  or  future 
delivery. 

Our  planting  stocks  of  ALASKA  PEAS  are  FULLY 
RESISTANT  to  WILT.  This  is  a  vital  feature  to 
most  canners  in  the  older  canning  sections. 

GOLDEN  CROSS  SWEET  CORN 

The  greatest  advance  in  Sweet  Corn  since 
Golden  Bantam  was  introduced. 

A  bright  yellow  12- rowed  corn  with  quality  equal  to  Golden 
Bantam  in  every  way;  very  reaistant  to  Bacterial  Wilt  or  Stewart’s 
Disease;  two  or  three  times  as  productive  as  Golden  Bantam 
and  only  six  days  later  in  Maturity.  Our  strain  of  this  F.  Hybrid 
is  from  the  original  Purdue  introduction. 

We  also  grow  a  full  line  of  other  Canners’  Seed 
PEAS.  BEANS.  CORN.  TOMATO.  PICKLE.  BEET, 
etc. 

We  solicit  your  inquiries  for  Pure-Bred  Canners  ’  Seeds. 

LEONARD  SEED  COMPANY 

333-335  West  35th  Street  CHICAGO,  ILL. 


GAMSE 

LABELS 


GAMSE  LITHOGRAPHING  CO..  Inc. 

Herman  Gamse.  President 

419-423  E.  Lombard  St. 
BALTIMORE,  MD. 

Phone:  Plaza  1545-1546 


Convention  News 

j^ONT  fail  to  see  the  new  Indiana  Colossal  Pulper.  It  will  be  the  center  of  attraction  at 
our  booth  in  the  foyer  of  the  Machinery  Hall  at  the  Stevens  Hotel  durins  the  National 
Canners^  Convention,  the  week  of  January  14th. 

Combined  with  all  the  oustanding  features  heretofore  possessed,  the  1934  model  has  heavier 
and  wider  legs  and  side  rails,  additional  angle  braces,  a  cast  bronze  hopper,  greater  capacity 
crusher,  longer  paddles,  larger  pomace  discharge,  a  newly  designed  underpan  fitted  with  a 
3^^  outlet  flange,  improved  shearing  device,  tight  fitting  inspection  doors  in  cover,  a  packing 
gland  on  the  shaft  in  the  hopper,  the  height  of  which,  for  your  convenience,  has  been  lower¬ 
ed.  Truly,  a  sturdier  machine,  which  you  will  appreciate  when  seen  at  our  Booth  No  59, 
with  numerous  other  devices  and  appliances,  which  will  warrant  your  inspection. 

Make  our  exhibit  your  headquarters.  Sample  tomato  juice  made  only  as  the  Indiana  Juice 
Extractor  can  produce.  We  shall  welcome  you  on  entering  and  leaving  the  Exhibit  Hall. 


Steam  Jacketed  Kettles 
Finishers 

Tomato  Juice  Extractors 
Fillers 

Indiana  Continuous  Pumpkin 
Handlins  Systems 


INDIANAPOLIS 

INDIANA 


Pulpers 

Kook-More  Koils  and 
Tanks 

Chili  Sauce  Machines 
Stickle  Differential  Drainase 
and  Return  System 
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Examples  In  Cost  Saving 

What  buying  improved  machinery 
can  accomplish  for  you. 


CANNING  WHOLE  CRAIN  CORN 

Machinery  Application — Corn  Washing 

TWO  years  ago  a  large  corn  canning  plant  in  the 
Central  West  was  confronted  with  serious  trouble 
through  loss  of  their  product  by  spoilage.  This 
condition  was  increasingly  serious  because  it  involved 
loss  of  prestige  through  spoiled  goods,  cancellation  of 
orders  and  injury  to  the  firm’s  reputation. 

Investigation  disclosed  that  the  corn  was  processed 
a  sufficient  length  of  time  in  the  retorts  to  insure  the 
corn’s  keeping.  Cooling  facilities  were  inspected  and 
found  to  be  above  the  average.  Technical  engineers 
were  called  in  to  investigate  and  they  discovered  that 
the  com  was  not  being  sufficiently  washed  to  remove 
the  impurities  which  were  causing  spoilage  later  on. 
It  was  also  found  that  corn  was  lodging  in  the  con¬ 
veyor  of  the  washer  and  remaining  there  for  varying 
lengths  of  time. 

This  corn  was  being  canned  with  the  rest  of  the 
pack  and  was  introducing  a  factor  of  spoilage  which 
an  ordinary  process  would  not  overcome. 

Machinery  manufacturers  were  called  in  and  they 
designed  and  installed  a  washer  which  overcame  the 
trouble.  Since  that  time,  the  ordinary  process  has 
been  sufficient  for  this  canner’s  product.  Here  is  an 
example  of  what  modernization  of  machinery  did  for 
one  canner: 

1.  Enabled  him  to  produce  a  product  which  suited 
the  trade. 

2.  The  ordinary  process  could  be  used,  whereas 
longer  cooking  time  would  have  darkened  the  product. 

3.  Modern  machinery  made  possible  the  satisfactory 
operation  of  the  plant  without  danger  of  loss  through 
spoilage. 

Modernization  pays  dividends! 

*  s 

HIGH  SPEED  FILLERS  FOR  MINCEMEAT 

A  LARGE  catsup  and  mincemeat  manufacturer  is 
replacing  filling  equipment  bought  only  a  few 
years  ago  with  new,  high  speed  fillers,  so  as  to 
speed  up  the  rate  of  production  on  their  line.  They 
will  save  substantially  through  reducing  the  number 
of  people  required  in  the  operation. 


IMPROVED  CORN  CUTTERS 

CANNING  company  of  substantial  size  has  just 
placed  an  order  for  19  improved  corn  cutters. 
The  use  of  12  of  these  machines  during  the  past 
two  seasons  showed  that  the  yield  was  materially  in¬ 
creased  and  that  the  product  was  much  improved. 
Some  old-style  machines  purchased  as  recently  as  1930 
are  being  “junked.” 

During  the  past  three  years,  another  canning  com¬ 
pany  has  installed  33  of  this  type  of  cutter  and  has 
actually  replaced  some  old  model  machines  bought  as 
recently  as  1930.  The  yield  per  ton  of  corn  is  greatly 
increased  and  the  quality  is  much  superior. 

*  Jt 

N  EW  WASH  ER— SORTER— SCALDER 

A  CANNING  firm  in  the  East  had  the  courage 
to  install  a  radically  new  combination  washer- 
sorter-scalder  at  an  expense  of  nearly  $3,000.00. 
This  was  in  spite  of  the  fact  that  they  had  ample 
equipment  of  the  previous  type  for  performing  the 
cleaning  and  scalding  operation  on  their  product. 

Government  inspectors  and  association  men,  as  well 
as  competing  canners,  have  complimented  this  firm  on 
their  progressiveness.  The  canners  themselves  state 
that,  without  doubt,  they  are  putting  out  the  best 
pack  of  tomatoes  they  ever  put  out  and  with  far  less 
waste  of  raw  material  than  ever  before. 

jt  js 

PRESSURE  COOKERS  FOR  WHITER  CORN 

A  CERTAIN  Mid-West  canner  engaged  in  the 
packing  of  whole  grain  corn  found  that  the 
trade  was  demanding  a  whiter  product.  Con¬ 
tinuous  pressure  cooker  equipment  was  installed,  which 
not  only  produced  a  finer  color  but  brought  some  5  to 
10  cents  more  per  dozen  for  the  product,  as  well  as  an 
all  round  reputation  for  excellent  quality. 

In  normal  years,  this  packer  producted  upwards  of 
100,000  cases  of  whole  grain  corn.  Several  outstand¬ 
ing  whole  grain  corn  canners  in  the  Tri-States  section 
have  found  this  same  equipment  highly  profitable. 
Their  product  is  sought  after  and  they  have  no  dif¬ 
ficulty  in  selling  it. 
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Landreths^  Seeds 


This  is  our  1  50th  year  in  the  Seed  Business  in  direct 
decent  from  father  to  son  now  the  fifth  generation. 

1784  We  wish  to  thank  all  our  customers  for  their  support 

during  these  many  years.  We  hopje  many  of  them  will  live 
to  see  our  200th  anniversary  Catalog  and  price  list. 

You  will  receive  our  new  Catalog  about  the  15th  of 
^  |£  January  and  we  hope  you  will  read  it  carefully.  There  will 

be  many  things  of  interest  in  it  besides  descriptions. 
couMiAi.  BOY  coPYRioMno  As  no  doubt  you  know,  we  do  not  do  a  retail  business. 

We  print  this  Catalog  for  our  dealers  to  hand  out  over  their  counter  to  help  sell  our  seeds. 
We  trust  to  hear  from  you  whenever  in  need  of  seeds. 

If  you  attend  the  National  Canners  Convention  in  Chicago,  call  upon  us  at  our 
BOOTH  No.  125  where  you  will  find  S.  Phillips  Landreth,  Thomas  Mahan  and  William 
C.  Dierolf.  JVe  will  be  delighted  to  see  you. 


coijOniai.  boy  coPYRiOMno 


BOOTH  No.  39 

At  the  Canners  Convention 
January  15th  to  19th. 


— will  asain  be  an  exhibit  of  the  most 
modern  and  advanced  developments 

for  liquid  and  semi-fluid  food  products.  Of  special  interest  will  be — 

The  Kiefer  Catsup  and  Tomato  Juice  Filler  (above)  -  the  improved 
vacuum  method  of  fillins  without  waste,  no  bad  bottles,  solid  pack. 
Shown  here  and  at  the  Show  with  the  Kiefer  Automatic  Bottle 
Sterilizer. 

The  new  Vari-Visco  Filling  Machine  (opposite)  for  mayonnaise  - 
mustard  -  jelly  -  lard  -  apple  butter  -  etc.  The  machine  that  not  only 
fills  accurately,  cleanly  and  rapidly  but  can  be  changed  for  different 
size  packages  in  a  moment,  simply  by  turning  a  hand-wheel. 


The  Karl  Kiefer  Machine  Co.,  Cincinnati,  ohio 


FOUNDED  1784 
150  VEARS  AGO 


D.  LANDRETH  SEED  COMPANY 
BRISTOL,  PA. 
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MACHINE  FITTERS  IN  RE  HAND  LABOR 

P  until  this  season,  the  California  fruit  canners 
had  always  been  able  to  obtain  all  the  labor  they 
wanted  for  pitting  peaches  at  approximately  15 
cents  per  hour  and  it  had  been  almost  impossible  to 
interest  them  in  any  quicker  method  of  pitting  peaches. 

This  year,  with  the  restricted  hours  of  labor  and 
the  cost  of  25  to  35  cents  an  hour,  a  manufacturing 
concern  had  to  run  night  and  day  to  produce  enough 
peach  pitters  to  supply  the  canners’  demands. 

Without  doubt,  stepping  up  labor  rates  is  going  to 
make  the  canner  much  more  serious-minded  about 
labor-saving  equipment. 

A  NEW  MACHINERY  FIRM 

HIS  many  friends  in  the  can  making  and  canning 
industries  will  be  glad  to  learn  that  Conrad  Tru- 
benbach,  long  associated  with  the  Max  Ams  Ma¬ 
chine  Company  as  Treasurer  and  Sales  Manager,  is 
again  ready  to  serve  them  with  quality  equipment  of 
all  kinds  and  with  a  comprehensive  engineering  service. 

He  has  formed  a  new  company,  to  be  known  as  the 
Trube  Company,  with  offices  at  101  Park  Ave.,  New 
York  City,  for  this  purpose. 

Mr.  Trubenbach  is  planning  to  attend  the  National 
Canners  Convention  in  January. 

jt  jt 

YOUNG  GUARD  BANQUET  MONDAY  EVENING 

HE  second  annual  banquet  and  business  meeting 
of  the  Young  Guard  Society  will  be  held  on  Mon¬ 
day  evening,  January  15th,  at  the  Stevens.  It  will 
be  an  informal,  strictly  stag  affair.  Walter  P.  Boos, 
chairman  of  the  entertainment  committee,  who  so  suc¬ 
cessfully  handled  this  feature  last  year,  has  arranged 
a  program  that  will  cause  you  to  come  away  hungry 
by  reason  of  the  oversight  of  mouthfulls  for  eyefulls. 
Walter  and  his  committee’s  ability  to  carry  out  their 
program  will  depend  on  the  forwarding  of  your  reser¬ 
vations  to  him  as  it  is  necessary  to  know  the  exact  num¬ 
ber  that  will  attend  in  order  to  make  the  necessary 
arrangements. 

Members  have  received  their  reservation  cards  and 
should  return  them  immediately.  The  cost  of  one  year’s 
membership  including  the  banquet  is  only  five  dollars. 

Friends  within  the  industry  with  less  than  twenty 
years  of  service  are  eligible  for  membership  and  invited 
to  attend.  Tickets  may  be  secured  from  Walter  P. 
Boos,  774  Rockefeller  Bldg.,  Cleveland,  Ohio,  or  the 
President,  Robt.  W.  (Bob)  Mairs,  P.  0.  Box  111,  Balti¬ 
more,  Md. 

WARMINGTON,  TIMMS  CHANGES  NAME 

FFECTIVE  February  1st,  1934,  the  good  old 
brokerage  firm  of  Warmington,  Timms  and 
Company  will  be  known  as  Skiffington  &  Nichol¬ 
son  Company.  The  same  offices  at  105  Hudson  Street, 
New  York  City,  will  be  retained.  The  old  firm  wishes 
to  express  its  appreciation  for  all  past  favors  to  its 
many  friends  and  customers,  and  invites  a  continued 
patronage  for  the  firm  under  its  new  name. 


THE  HAMACHEK  EXHIBIT 

IN  space  No.  12,  Machinery  Hall,  Frank  Hamachek 
Machine  Company  will  exhibit  a  viner  that  is  about 
half  of  the  regular  length,  with  this  exception — 
the  machine  will  be  complete  with  Hamachek  Ideal 
Viner  Feeder  with  distributor  and  will  be  driven  by 
a  motor,  thus  affording  a  better  explanation  of  its 
operation. 

They  will  also  exhibit  a  gasoline  power  unit  for 
driving  viners.  Although  these  power  units  are  made 
in  various  sizes,  the  one  to  be  shown  has  a  four  cyl¬ 
inder  Waukesha  Motor.  Many  canners  will  find  that 
these  power  units  will  materially  reduce  their  cost 
of  power  for  driving  viners. 

There  will  also  be  demonstrations  of  Hamachek 
Ideal  Chain  Adjustors  and  a  display  of  many  instal¬ 
lations  of  Hamachek  Ideal  Ensilage  Distributors. 

The  following  representatives  will  attend  the  Con¬ 
vention  and  be  glad  to  see  you:  Frank  Hamachek, 
Sr.;  Frank  Hamachek,  Jr.;  V.  Albert  Hamachek; 
E.  W.  Classon;  Harry  H.  Howeth,  and  Roy  Rowan. 

*  * 

THE  LATEST  IN  CAN  MAKING  MACHINERY 

R.  Wm.  Cameron,  the  Cameron  Can  Machinery 
Company,  of  Chicago,  has  entered  enthusias¬ 
tically  into  the  plan  of  resuming  the  machinery 
exhibit  for  1934  Convention,  and  will  have  a  display 
occupying  twice  the  space  of  their  previous  showings. 

Mr.  William  Cameron,  and  his  three  sons,  will  be  on 
hand  to  explain  and  demonstrate,  and  what  William, 
Sr.  fails  to  make  clear,  can  be  learned  from  Allan, 
William,  Jr.,  or  Kenneth,  who  are  now  all  associated  in 
the  business. 

The  Cameron  Can  Machinery  Company  has  in  the 
past  shown  a  full  automatic  line  for  producing  sanitary 
cans,  and  it  has  always  been  a  treat,  for  those  of  me¬ 
chanical  turn  of  mind,  to  observe  the  smooth  operation 
and  the  high  speed  at  which  these  machines  produce 
containers. 

This  same  exhibit  will  show  seven  new  and  sensa¬ 
tional  machines  which  have  never  before  been  shown 
to  the  public.  Possibly  the  most  important  one  is  the 
electrically  operated  high  speed  automatic  press.  Mr. 
Cameron  looks  upon  this  as  revolutionary. 

A  new  Closing  Machine,  of  which  great  things  are 
expected,  should  be  of  interest  to  the  canner  who  knows 
his  Closing  Machines. 

The  Cameron  Company  has  for  a  number  of  years 
made  great  strides  in  the  art  of  can  testing,  and  their 
Automatic  Air  Testers  have  been  one  of  the  features 
of  the  show.  This  year  this  machine  was  adapted  for 
pulp  cans  and  five  gallon  cans. 

Besides  the  above  listed  machines  the  Cameron  Com¬ 
pany  will  show  a  new  Compound  Applier  and  Curler, 
for  square  can  ends,  which  is  a  new  proposition 
throughout.  They  will  also  show  a  new  style  of  Com¬ 
pound  Applier  and  a  new  Dryer  for  round  ends. 

Besides  the  above  three  members  of  the  Cameron 
Can  Machinery  Company,  Mr.  D.  Mackie  will  be  in 
attendance  at  their  display,  as  well  as  Mr.  E.  W.  Myler, 
of  their  New  York  Office. 
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PHILLIPS  SALES  COMPAIMY,  Inc. 

Drokers  and  Commission 

Ganmd  ^oods  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  V.  S.  A. 


MORRAL  BROTHERS 


MORRAL,  OHIO 
THE  I^RRAL  CORN  HUSKER 

the  MORRAL  COMBINATION 

For  whole  grain  or  cream  style  corn 

THE  MORRAL  LABELING  MACHINE 
PATENTED  other  machinery 

Write  for  Catalogue  and  further  particulars 

MORRAL  BROTHERS,  Mortal,  Ohio 


PATENTED 


write  for  (^ataiogue  ana  funner pantcuiars  BROWN  BOGGS  CO.,  Ltd. 

L  BROTHERS,  Mortal,  Ohio  „ ,  H-miiton  om.. 

’  ^  Sole  Asenta  for  Canada 

BE  SURE  TO  SEE  OUR  MACHINERY  ON  EXHIBITION  AT  THE  NATIONAL  CANNERS  CONVENTION 


Alexander  &  Alexander,  Inc. 

Insurance  Brokers 

EST.  1896 

FIRE  x 

MARINE  X 

CASUALTY 

New  York  City 

BALTIMORE,  MD. 

St.  Louis,  Mo. 

Tulsa,  Okla. 

503  St.  Paul  Place 

Clarksburg,  W.  Va. 

24 


January  8, 19  SU 


BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


I  AST  night  yellow  onions  were  selling  at  ten  pounds 
I  for  twenty-seven  cents.  I  like  boiled  onions  and 
L_  suggested  to  my  wife  that  she  buy  some.  She  put 
me  off,  said  we  had  onions  at  home,  and  that  was  that. 
It  developed  that  one  warm  day  last  summer  she  bought 
a  number  two  can  of  these  delicacies  labeled  “Fancy 
Small  Boiled  Onions.”  The  can  was  opened  and  con¬ 
tents  heated  in  an  aluminum  saucepan. 

Then  the  birds  around  the  table  began  to  sing ! 

The  dish  when  served  looked  anything  but  appetiz¬ 
ing,  the  odor  from  the  mess  was  strong,  the  liquor 
was  muddy  looking.  The  interior  of  the  can  or  lining 
was  positively  black. 

Right  here  I  plead  ignorance  of  how  a  can  of  fancy 
boiled  onions  should  look  when  opened  and  heated  for 
serving  but  whatever  their  appearance  should  have 
been  it  must  be  that  it  should  have  differed  materially 
from  the  can  we  bought! 

Think  of  it.  Here  was  a  new  product  bought  on 
faith  and  the  reputation  of  the  store  manager  from 
whom  it  was  purchased.  We  were  in  a  mood  to  enjoy 
boiled  onions,  if  the  servings  had  been  palatable  in 
taste  and  appetizing  in  appearance  we  would  have 
bought  more  canned  boiled  onions  and  presumably 
some  onion  grower  would  have  been  more  able  to 
promptly  dispose  of  his  small  onions  in  the  fall. 

Was  there  anything  on  the  can  to  tell  us  how  the 
contents  might  be  served  or  how  they  were  to  be  pre¬ 
pared  for  the  table?  No  sir,  not  a  word.  The  label 
was  four  color  and  gold,  the  distributor’s  name  and 
address  were  given,  and  I  presume  we  might  write 
him  or  the  company  and  get  all  this  information  but 
the  trouble  with  doing  this  was  that  we  wanted  boiled 
onions  last  night  and  not  two  or  three  weeks  hence. 

Maybe  the  canning  of  boiled  onions  is  not  practic¬ 
able,  but  I  doubt  this  very  much.  Maybe  we  should 
have  heated  the  contents  of  the  can  in  an  earthen 
dish  to  prevent  discoloration,  but  nothing  was  said 
about  this.  A  very  attractive  young  (?)  lady  smiled 
at  us  from  the  label  but  like  the  Sphinx,  she  told  us 
nothing. 

Too  many  of  us  are  dumb  like  the  Sphinx  when  we 
attempt  marketing  a  new  product.  We  think  we  can 


catch  enough  new  customers  and  not  have  to  tell  them 
anything  to  enable  us  to  keep  our  factories  open  and 
profits  coming  in.  We  know  all  about  this  wonderful 
new  product  ourselves,  and,  ostrich  like,  we  feel  this 
is  sufficient.  Not  so  with  the  tomato  juice  canners. 
A  few  years  ago  tomato  juice  was  somtehing  obtained 
in  either  one  of  two  ways.  One  either  bought  a  can 
of  tomatoes,  drained  off  the  juice  and  drank  it  or  pur¬ 
chased  tomato  puree  and  diluted  it  to  the  required 
thinness.  Today  what  have  we?  Why  countless  pack¬ 
ers  are  trying  in  every  way  to  tell  the  consuming  pub¬ 
lic  more  about  their  product.  For  several  years  at  all 
the  conventions  tomato  juice  has  been  served  as  a 
beverage.  Last  summer  dozens  and  dozens  of  booths 
at  the  Century  of  Progress  served  nationally  known 
tomato  juice.  Encouraged  no  doubt  by  the  reception 
accorded  tomato  juice  packers  have  started  marketing 
pineapple  juice.  Grape  fruit  juice  is  becoming  better 
and  better  known.  On  the  label  and  in  various  ways 
the  housewife  is  told  by  packers  of  these  commodities 
just  what  the  product  is  and  how  it  is  to  be  used. 

Take  a  leaf  from  their  book.  Go  ahead  with  your 
plans  for  marketing  a  new  product  but  be  sure  you 
label  it  informatively  and  truthfully.  If  there  is  any 
reason  why  a  certain  type  of  vessel  be  used  while 
heating  the  product  for  your  table,  tell  us  that.  If  its 
appearance  when  opened  in  the  can  is  different  from 
what  we  have  been  led  to  expect,  explain  this  on  the 
label. 

If  the  item  we  are  launching  on  the  untried  seas  of 
marketing  is  worth  anything  at  all,  it  is  certainly 
worth  an  individual  label.  If  the  product  is  canned 
boiled  onions,  the  picture  of  a  lady  packing  tin  cans 
of  vegetables  into  a  packing  case  is  not  especially 
snowy  white  onions  arranged  in  front  of  some  white 
valuable  as  a  sales  aid.  I  would  rather  use  a  dish  of 
space  on  the  face  of  the  label.  If  by  chance  my  pack 
was  overcooked  and  the  onions  I  canned  were  not 
fancy.  I’d  stamp  out  the  word  Fancy  if  necessary 
with  a  handstamp  but  I  certainly  would  not  attempt 
selling  them  as  fancy  when  they  were  not.  One  ought 
to  think  of  the  possible  effect  on  a  new  user  of  the 
product  when  it  is  not  up  to  fancy  standards.  Espe¬ 
cially  when  it  is  sold  at  a  price  to  confirm  one’s  sus¬ 
picions  that  all  was  not  well  with  the  Fancy  ( ?)  article 
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KYLER  LABELING  and 

BOXING  MACHINES 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 

- - DISTRIBUTORS - 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md.  Bellingham  Chain  &  Forge  Co., 

J.  L.  Ferguson  Company,  Joliet,  Ill.  South  Bellingham,  Wash. 

Berlin  Chapman  Company,  Berlin,  Wis.  The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd. 

Emmons  &  Gallagher,  Oakland,  Calif.  Hamilton,  Canada 

Distributors  in  Foreign  Countries 


FIELD  TOMATO  BASKETS 

Three  Types  -  -  Three  Prices 

1  he  top  illustration  to  the  right  shows  Planters  §  bushel 
brace  hand  made  basketswith  top  keg  hoop  and  galvanized 
center  wire.  The  top  left  shows  Planters  machine  made 
basket  with  galvanized  metal  non-rust  bottom  hoop  and 
heavy  keg  hoop  at  top.  To  the  left  is  Planters  machine 
made  basket  with  veneer  top  and  bottom  hoops. 

Largmat  mannfactnrera  of  fruit  and  vegetable  packagea 
in  the  United  Statea. 

Planters  Manufacturing  Company,  Inc. 

Portsmouth^  Virginia 
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when  shipped  or  it  would  not  have  been  retailed  at  five 
cents  per  can.  If  you  are  considering  packing  a  new 
product  and  are  not  ready  to  label  it  as  it  should  be 
labeled  from  the  consumer’s  standpoint,  forget  it  and 
let  someone  else  do  it. 

If  I  were  uncertain  about  the  reception  my  public 
might  accord  a  new  canned  food  I  would  not  pack  it 
at  first  in  a  number  two  can  if  enough  for  two  good 
sized  servings  or  three  medium  ones  could  be  placed 
in  a  smaller  can.  I  would  distribute  these  smaller 
cans  in  a  market  under  my  personal  supervision  and 
then  I  would  watch  closely  the  movement  of  the  line 
to  the  public.  I  would  invite  constructive  criticism 
of  my  product,  its  packaging  and  price  range.  If  I 
could  I  would  pay  a  little  more  brokerage  than  usual 
on  the  introductory  orders  and  thus  obtain  the  full 
support  of  my  brokerage  representatives. 

When  this  has  been  done,  public  approval  secured 
and  distribution  at  least  tentatively  established,  I 
would  start  telling  the  housewives  more  about  what  I 
was  offering.  There  is  no  use  talking,  you’ve  got  to 
tell  ’em  and  tell  ’em  and  tell  ’em  to  sell  ’em. 

If  you  think  I  am  writing  just  to  fill  space,  let  me 
ask  you  how  many  pureed  baby  foods  you  are  familiar 
with.  Nine  chances  out  of  ten  you  will  name  only 
one  or  two.  Well,  a  number  of  years  ago  there  were 
several  dozen  packers  of  this  popular  canned  food  and 
no  doubt  the  number  is  increasing.  Why  do  we  recog¬ 
nize  only  a  very  small  number  at  the  best?  Because 
only  a  few  packers  of  strained  vegetables  for  infant 
feeding  have  had  nerve  enough  to  follow  their  distribu¬ 
tion  with  advertising  to  the  consumer.  In  a  hundred 
leading  cities  in  the  United  States  are  a  hundred  flour 
mills  all  packing  a  fancy  cake  flour  probably  equal  in 
every  way  to  a  few  we  know  as  leading  sellers.  Only 
two  or  three  sell.  Why  ?  Because  the  millers  packing 
them  have  told  the  world  continually  about  the  virtues 
of  their  product. 

Pack  new  products  by  all  means  if  you  have  one  in 
mind.  Or  can  think  of  one  that  will  win  consumer 
acceptance.  However,  do  not  expect  John  P.  Public 
and  his  wife  and  family  to  beat  a  path  to  your  factory 
door.  You  have  got  to  go  after  them  in  1934.  Then 
when  you  have  them  interested  in  your  product,  you 
must  keep  them  interested  in  it  by  means  of  advertis¬ 
ing  of  some  sort  or  another. 

Newspapers  are  all  full  of  signs  denoting  returning 
prosperity.  Be  certain  of  getting  your  share  by  label¬ 
ing  your  product  better  in  1934,  packing  it  to  high 
standards  of  quality  and  then  helping  your  distributors 
in  every  way  possible  to  create  a  market  for  it. 

Increase  your  profits  by  doing  this. 

Or  decrease  them  as  the  case  may  be,  by  slighting 
your  job. 

It’s  up  to  you ! 


THE  BOOK  YOU  NEED  !  ! 

"A  Complete  Course  in  Canning.” 

5fh  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 


THE  STATUS  OF  FOOD  DISTRIBUTION  AND 
THE  NECESSARY  STEPS  TO  FIT  DISTRI¬ 
BUTION  TO  OUR  PRESENT  NEEDS 

By  Mordescai  Ezekiel 

Economic  Advisor  to  Secretary  Wallace.  Speech  to 
National  Association  of  Marketing  Officials, 
December  18, 1933. 

Marketing  is  an  essential  part  of  production. 
The  raw  materials  of  food  and  clothing  have 
little  value  for  the  ultimate  consumer  until 
they  are  conveyed  to  him  as  finished  products.  That 
involves  collecting  from  farms;  processing  in  more 
or  less  complex  ways;  distributing  through  whole¬ 
salers,  jobbers  and  retailers;  and  finally  selling  or 
delivering  to  the  consumer  in  the  condition  and  size 
of  unit  he  wishes.  Transfer  in  space  by  land  or  sea, 
and  transfer  in  time  by  holding  in  elevator,  ware¬ 
house,  cold-storage  are  also  frequently  involved.  All 
these  operations  require  labor  and  capital  to  be  paid 
for.  That  is  why  the  price  of  bread  per  pound  is  far 
different  from  that  of  wheat,  or  the  price  of  vege¬ 
tables  at  the  green-grocers  or  vegetable  stand  are  far 
'different  from  the  price  in  car-load  lots  at  the  point 
of  origin. 

The  farmer  feels — and  with  some  reason — ^that 
present  marketing  costs  absorb  an  unreasonable 
share  of  the  retail  price  of  the  product.  The  facts  as 
to  the  situation  are  quite  clear.  As  retail  prices  fell 
during  the  depression  marketing  costs  fell  relatively 
little.  The  greater  part  of  the  decline  in  retail  price 
was  passed  back  to  the  farmer.  As  a  result,  the  per¬ 
centage  of  the  consumer’s  dollar  which  was  returned 
to  farmers  declined  sharply  during  the  depression. 
From  March,  1927,  to  March,  1933,  this  percentage 
fell  from  66  to  51  for  poultry  products;  from  54  to 
34  for  dairy  products ;  from  53  to  37  for  meats ;  and 
from  23  to  11  for  wheat  products.  The  price  recovery 
to  date  has  corrected  some  of  this  disparity,  but  by 
no  means  all  of  it. 

The  upward  trend  in  price  levels  which  usually  ac¬ 
companies  recovery  from  a  depression  should  tend 
to  correct  this  situation.  The  relative  gain  in  farm 
price  may  be  especially  marked  if  price  levels  rise 
rapidly,  in  response  to  the  efforts  toward  reflation. 
It  is  necessary,  however,  for  retail  prices  to  rise  more 
rapidly  than  marketing  costs  rise.  Only  so  would  an 
increasing  proportion  of  the  retail  price  be  returned 
to  the  farmer.  If  selling  margins  rise  as  rapidly  as 
retail  prices  advance,  the  farmers  share  of  the  con¬ 
sumers’  dollar  will  continue  abnormally  low,  and 
farmers  will  continue  to  feel  that  marketing  is  levy¬ 
ing  an  unduly  heavy  toll  on  their  products. 

Marketing  costs  are  not  staying  fixed,  however, 
while  retail  and  farm  prices  rise.  Inflation  is  not  the 
only  ingredient  in  the  recovery  picture.  The  National 
Recovery  Administration  is  there,  too,  with  its  effort 
to  raise  wages  and  shorten  hours.  These  tend  to  make 
selling  costs  rise,  rather  than  remain  stable.  Further¬ 
more,  various  codes  have  been  developed  or  are  under 
consideration  which  govern  conditions  of  competition 
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Cameron  Automatic  Line 

Producing  300  Sanitary 
Cans  Per  Minute 


This  Lockseamer 
Rolls,  Notches,  Edges,  Forms 
and  Solders  the  Can 'Bodies 


NUMBER  TWO  PLAIN  SANITARY  CANS  ARE  MADE, 

AT  THE  CURRENT  PRICE  OF  TIN-PLATE,  AT  THE 
FOLLOWING  COST  PER  THOUSAND: 

Tin-Plates  Solder,  Flux,  Compound,  Poorer  and  (ias .  S  13,80 

Direct  and  Indirect  Cabor,  Overhead  and  Interest  1 .113 

Total  Cost  Per  Thousand,  Based  on  Tin-Plate  $4.86  F.  O.  B.  Pittsburgh  15.73 


Cameron  Can  Machinery  Co. 


240  N.  Ashland  Ave. 

_ 


CHICAGO,  U.  S.  A. 
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Cameron  Automatic  Line— 300  Cans  Per  Minute 
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SKIFFINGTON  &  NICHOLSON  CO. 

Sales  Representatives— Food  Products 


FORMERLY 


Warmington,  Timms  &  Co. 


105  HUDSON  STREET 


NEW  YORK  CITY 


HEADQUARTERS  FOR 


CANNERS*  AND  PICKLERS* 


SEEDS 


A  Superior  Stock  of  Detroit  Beet  Seed 
used  by  America  s  best  canners 

PEAS,  BEANS,  CORN,  CUCUMBER,  CARROT 
TOMATO,  PEPPER 

STOCKS  THE  BEST  PRICES  THE  LOWEST 

Let  Us  Have  Your  Inguiries 

F.  H.  WOODRUFF  &  SONS 


Milford/ 


Conn. 


DETROIT  BEET 


fira»ic/i«--Rocl<y  Ford,  Colorado  Toledo,  Ohio  Atlanta,  Georsia 

SEE  US  AT  THE  CHICAGO  CAHHER’S  COHVENTIOH 
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and  other  elements  of  selling;  and  may  further  in¬ 
crease  the  cost  of  doing  business. 

Marketing  agencies  thus  face  a  real  dilemma. 
Farmers  demand  that  they  hold  their  charges  at  or 
near  previously  existing  levels,  so  as  to  accelerate 
the  advance  in  farm  price.  Consumers  demand  that 
marketing  costs  be  held  down,  so  that  retail  prices 
will  not  rise  as  fast  as  wages  rise.  Workers  demand 
higher  wages  and  shorter  hours.  How  can  the  whole¬ 
saler  or  retailer  meet  these  pressures  from  all  di¬ 
rections  ? 

Both  the  Agricultural  Adjustment  Act  and  the 
National  Recovery  Act  permit  business  men  to  co¬ 
operate  in  ways  which  were  forbidden  under  the  Anti- 
Trust  Act.  Where  definite  courses  of  action  are  pro¬ 
vided  for  by  marketing  agreements  or  by  codes,  sell¬ 
ing  agencies  may  work  together  to  eliminate  abuses 
or  needless  expense.  If  proper  steps  are  taken  under 
these  powers,  it  may  be  possible  to  develop  economies 
in  selling  which  will  offset  all  of  the  extra  expense 
resulting  from  the  labor  codes,  and  perhaps  even  re¬ 
duce  the  net  cost  of  doing  business  below  what  it  was 
before. 

There  are  many  different  points  at  which  such 
economies  might  be  made.  These  include  excess 
duplication  of  retail  outlets;  excessive  luxury  ser¬ 
vices  in  frequent  deliveries;  extreme  competition  for 
small  orders  and  the  last  fringe  of  business;  dupli¬ 
cation  in  wholesale  branches  and  distributing  ser¬ 
vices  by  concerns  performing  exactly  the  same  ser¬ 
vice;  duplicate  routes  of  milk  wagons,  refrigerator 
cars,  delivery  trucks;  unnecessary  multiplication  of 


facilities  of  any  kind,  to  match  similar  facilities  pro¬ 
vided  by  an  aggressive  competitor,  or  to  steal  a  march 
on  competitors  and  gain  an  increased  volume.  All 
of  these  represent  social  inefficiencies  which  add  to 
the  total  cost  of  doing  business,  yet  perform  no  real 
or  necessary  service  in  marketing.  All  of  them  could 
be  done  away  with  by  appropriate  trade  agreements, 
with  resulting  lowered  costs,  improved  efficiency,  and 
stabilized  competitive  conditions. 

When  public  agencies  grant  the  right  to  interfere 
with  free  competition  in  such  ways,  and  to  operate 
under  suspense  of  the  Anti-Trust  laws,  they  must 
insist  that  the  public  interest  be  safe-guarded.  In 
particular,  they  must  see  that  a  major  portion  or 
any  savings  made  go  to  farmers  or  to  consumers,  and 
are  not  merely  added  to  the  profits  retained  by  pro¬ 
prietors.  If  the  more  efficient  methods  of  operation 
do  not  result  in  narrower  selling  margins  than  would 
otherwise  prevail,  then  the  general  public  has  gained 
nothing  out  of  the  change.  Furthermore,  there  will 
be  more  danger  that  the  persons  displaced  by  the 
elimination  of  unnecessary  selling  agencies  will  not 
be  readily  absorbed  in  new  employment.  Narrower 
selling  margins,  with  consequent  greater  buying 
power  in  the  hands  of  farmers  and  consumers,  would 
help  provide  new  demands  for  the  displaced  workers 
to  fill.  Larger  profits,  on  the  contrary,  concentrated 
in  large  incomes  in  few  hands,  tend  to  become  frozen 
in  bank  deposits  or  other  forms  of  investment  which 
do  not  create  an  equivalent  demand  for  labor.  To 

(  Continued  on  pase  40  ) 


La  Porte  Sanitary  Flexible 
Steel  Conveyor 

{formerly  Hercules) 

The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers,  ex¬ 
hausters,  elevators,  etc.  The  belt  all  canners 
endorse  because  it  is  strong,  durable  and  labor- 
saving,  and  can  be  bought  at  a  cost  so  small 
compared  to  other  belts. 

Made  of  best  galvanized  ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths  ranging 
from  a  few  inches  to  ten  feet. 

Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a  weak 
edge. 

Your  dealer  has  it. 

Manufatcured  by 

La  Porte  Mat  &  Mfg.  Co., 

La  Porte,  Indiana. 
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Indiana  Baltimore 
TOMATO  SEED 
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Special  Price  1934  Delivery 
$2.50  Per  Pound 

1 

i 

After  fifteen  years  of  constant  irnprovement  the  Indiana  Baltimore  Tomato 
seed  is  outstanding  in  quality  for  canning  and  as  a  pulp  and  juice  producer. 
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The  Seed  Committee  of  the  Association  feels  that  in  offering  this  high- 
grade  seed  at  such  a  low  price,  the  increased  volume  of  sales  will  offset 
the  loss  and  the  same  net  amount  as  usual  will  he  had  for  further  improve¬ 
ment  and  expiremental  work,  and  we  will  also  be  of  greater  service  to  the 
entire  industry  by  making  this  excellent  seed  available  to  all  Tomato 
canners. 
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All  the  net  profit  from  the  sale  of  this  seed  is  turned  back  for  further  seed 
improvement  and  to  finance  experimental  work  in  obtaining  better  can¬ 
ned  Tomatoes  and  Tomato  products,  the  results  of  which  are  given  to 
the  entire  industry.  In  buying  this  seed  you  are  not  only  assuring  your¬ 
self  of  high  quality,  hut  are  aiding  in  this  improvement. 

! 
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For  delivery,  at  any  time  suiting  your  convenience,  from  January  1st  to 

April  1st,  the  price  is  $2.50  per  pound,  f.o.b.  Indiana  shipping  point, 
cash  with  order  or  cash  on  delivery. 

'  I 

Build  the  foundation  of  your  Tomato  business  on 
the  Solid  Rock  of  Indiana  Baltimore  quality. 

1  Indiana  Canners  Association,  Inc. 

I  ' 

Kenneth  N.  Rider,  Secretary  Trafalgar,  Indiana  || 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


FOR  SALE — 1  practically  new  World  Labeler  complete 
for  8  and  14  oz.  bottles  at  a  bargain  price. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Wanted  —  Machinery 


WANTED— For  Cash:  1  Ayars  Filler  for  tomatoes  and 
cut  beans;  1  new  Perfection  Filler  for  peas.  Ma¬ 
chines  must  be  in  good  condition. 

Address  Box  A-1947  care  of  The  Canning  Trade. 


WANTED — No.  2  Corn  Early  June  Pea,  and  Tomato 
Labels  —  quote  price  --  f.o.b.  point  —  send  samples  — 
specify  quantity. 

Address  Box  A-1946  care  of  The  Canning  Trade. 


Situations  Wanted 


POSITION  WANTED— Looking  for  a  live  connection.  20  years 
successful  experience  in  manufacture  and  sale  of  canned  foods, 
over  five  years  successful  brokerage  experience.  Best  of  re¬ 
ferences,  financially  responsible,  large  acquaintance  among 
canners  and  canned  foods  buyers. 

Address  Box  B-1938  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Factory  Superintendent  in  plant  can¬ 
ning  corn,  stringbeans,  apples,  etc.  Best  of  references.  Mar¬ 
ried  and  37  years  old.  Will  go  anywhere. 

F.  P.  Turner,  West  Farmington,  Me. 


POSITION  WANTED — As  Superintendent  or  Manager  of  pea 
canning  factory.  Long  experience  handling  peas  and  string 
beans.  Will  furnish  best  of  references  from  a  number  of  best 
canners  and  brokers  in  Wisconsin. 

Address  Box  B-1936  care  of  The  Canning  Trade. 


POSITION  WANTED  By  Factory  Superintendent.  Efficient 
producer  with  long  and  varied  experience  packing  a  general 
vegetable  line;  peas,  corn,  tomatoes,  green  beans,  beets, 
kraut  and  other  items.  Good  mechanic.  Have  installed  several 
complete  canning  plants.  Available  now. 

Address  Box  B-1937  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Factory  Manager.  At  present  em¬ 
ployed;  services  available  after  December  31st,  1933.  Fully 
experienced  in  the  packing  of  all  major  lines  in  New  York  State 
and  the  Tri-States,  from  the  field  to  the  finished  product.  Can 
equip  complete  plants  and/or  renovate  old  plants  to  manufacture 
under  the  most  efficient  methods  of  canning  to  secure  lowest 
possible  costs,  highest  quality  and  under  sanitary  conditions. 
Will  consider  any  proposition  large  or  small  with  a  progressive 
company.  Best  of  references. 

Address  Box  B-1945  care  of  The  Canning  Trade. 


POSITION  WANTED — Young  man,  experienced  packer  of  full 
line  of  fruits  and  vegetables,  catsup,  jam  and  jellies.  Will  go 
anywhere;  absolutely  dependable. 

Address  Box  B-1949  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED -Experienced  man  in  the  preparation  of  very  fine 
soups.  State  experience  fully  in  first  letter. 

Address  Box  B-1948  care  of  The  Canning  Trade. 


Quality  Canning  Machinery 


Robins 

Circle  Steam  Hoist 


We  manufacture  machinery  for  Corn, 
Peas,  Tomatoes,  Beans,  etc,  etc. 

Write  for  descriptive  matter  covering  Tuc-Robins 
Line  for  Whole  Grain  Corn  Canning  Machinery 


A.  K.  Robins  &  Company,  Inc. 

Lombard,  Concord  &  West  Falls  Ave.  Baltimore,  Maryland 
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General  Utility 
Filler 


For  Water,  Brine,  Syrups  and 
Tomato  Juice, 


Fills  any  size  of  Can — full  «r  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agentt 

Cannera  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


WHATTA  MAN 

As  the  class  had  been  told  to  write  an  essay  on  Lin¬ 
coln — one  of  the  pupils  wrote — “Abraham  Lincoln  was 
born  on  a  bright  summer  day,  the  12th  of  February, 
1809.  He  was  born  in  a  log  cabin  that  he  had  helped 
his  father  to  build.” 

Algernon  (reading  jokes) — Fancy  this,  Percy:  A 
chap  here  thinks  that  a  football  coach  has  four  wheels. 

Percy — Haw,  haw !  And  how  many  wheels  has  the 
bally  thing? 

AN  EASIER  METHOD 

Moggs  opened  a  “household  service  depot”  in  his 
suburb,  hiring  out  vacuum  cleaners,  polishers  and  other 
useful  requisites  for  spring  cleaning. 

One  day  a  friend  approached  him: 

“Pm  afraid,  Moggs,  that  your  notice  in  the  window 
is  frightening  people  away.  Just  look  what  it  says: 
‘Don’t  kill  your  wife  with  hard  work.  Let  me  do  it 
for  you.’  ” 

Returning  home  from  the  dentist’s  where  he  had 
gone  to  have  a  loose  tooth  drawn,  little  Raymond  re¬ 
ported  as  follows :  “The  doctor  told  me  ’fore  he  began 
that  if  I  cried  or  screamed  it  would  cost  me  a  dollar, 
but  if  I  was  a  good  boy  it  would  only  be  fifty  cents.” 

“Did  you  scream?”  his  mother  asked. 

“How  could  I?”  answered  Ray,  “you  only  gave  me 
fifty  cents.” 

TIT  FOR  TAT 

“So  you  and  those  neighbors  are  not  on  speaking 
terms  any  longer?” 

“No ;  all  diplomatic  relations  have  been  suspended.” 

“How  did  that  come  about?” 

“He  sent  me  a  box  of  axle  grease  and  told  me  to  use 
some  of  it  on  my  lawn-mower  when  I  started  it  at  6 
in  the  morning.” 

“Well?  What  then?” 

“Then  I  sent  it  back  and  told  him  to  use  some  of  it 
on  his  daughter’s  voice  when  she  sings  at  11  o’clock 
at  night.” 

Two  men  had  celebrated  the  night  before  and  were 
comparing  notes. 

“My  wife  was  in  a  terrible  rage,”  said  Jones.  “We 
argued  for  hours.  How  did  you  get  on  ?” 

“Oh,  mine  chased  me  in  a  cupboard.” 

“And  then  what  did  you  do?” 

“I  locked  myself  in — and  she  demanded  that  I  should 
open  the  door  and  come  out.” 

“And  did  you?” 

“No  fear !  I’m  master  in  my  own  house !” 
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CANNED  FOOD  PRICES 


PricM  iriTen  repreMnt  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  ilKures  corrected  by  these  Brokers:  tThomas  J.  Meehan  *  Co.,  'Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

asparagus*  (CaUfornla) 

Ilfksfaa  Mo  OU.  _  2.9R 

CANNED  VEGETABLES— Continaed 

Balto.  N.Y. 

SAUER  KRAUT# 

Standard,  No.  2 . 95  . 

No.  2%  .  1.20  1.20 

CANNED  FRUITS— Continaed 

Balto.  N.Y. 

PEACHES* 

CaHfornia  Standard^  No.  2%,  Y.  C.  1.35  tl.46 

Peeled,  No.  . 

Laree,  No.  2% . 

Peeled,  No.  2^ . 

Medium.  No.  2^^ . 

Green  Mammoth.  No.  2.  round  cans 
Medium,  No.  2 . 

....... 

2.26 

3.16 

2.10 

2.60 

2.60 

No.  3  . 

4.00  4.60 

.76  t.76 

1.00  tl.OO 

Fancy,  No.  2%,  Y.  C . 

l.DU  tl.OO 

2.26 

2.00 

SPINACH# 

Standard,  No.  2 . 

No.  2%  . 

Extra  Sliced  Yellow,  No.  1  Tails.... 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack . 

.82%.. - 

4.26  . 

2.10 

2.60 

3.26  #3.26 

.  tl.20 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% . 

Sliced,  Standard,  No.  2% . 

Sliced,  Extra,  No.  2 . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  eq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

2.10 

1.90 

2.16 

1.80 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . 

Standard,  No.  10 . 

SUCCOTASH# 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES# 

Standard.  No.  2,  F.  0.  B.  Factory.... 

No.  2%  . 

No.  8 . 

1.90  tl.80 
1.80  tl.66 

_  tl.60 

.  +1  40 

BAKED  BEANSt 

16  oz . 

No,  2%  . 

No.  10  . 

BRANSt 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

.45  _ 

.82%. - 

2.80  . 

.70  t.70 

3.60  _ 

.86  . 

.80  . 

.60  . 

.80  t.80 

.86  t.86 

2.76  t2.60 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No  10 . 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . — „ 

RASPBERRIES* 

Black  Waiter,  No.  2 . „.... 

Rod,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . 

5.10  t5.16 

.76 

Mn.  10 

TOMATOES* 

Extra  Standard,  No.  1 . . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 . 

.72% . 

3.60  t3.60 

-  - 

STRAWBERRIES#  (Baltimore  prices,  new  pack) 

LIMA  BEANSt  (F.  O.  B.  Factory) 
No.  2  Tiny  Green . 

1.40 

7.00 

1.10 

6.60 

.90 

6.00 

.86 

3.76 

.66 

tl.40 

t7.00 

No.  2  . 

F.  O.  B.  County . 

Preserved,  No.  1 . 

No.  8  . 

Elxtra,  Preserved,  No.  1 . 

F.  O.  B.  County . 

No.  10  . 

No.  10  . 

Standard  Water,  No.  10 . 

. - 

No.  10  . 

t.80 

t3.76 

t.60 

No.  2  . 

F.  O.  B.  County . 

FRUITS  FOR  SALAD* 

2  60  2.30 

9.60  ....— 

No.  10  . 

Standard,  No.  1 . 

.62% . 

Fancy,  No.  2% . 

No.  10s  . . . 

Soaked,  No.  2 . 

BEETSt 

Baby,  No.  2 . . . 

No.  2  . 

.80  . 

.77%  t.80 

1.26  . 

1.26  tl.26 

4  5!K 

tttir-M 

,,,,,,,, 

No.  8  . 

Canned  Fish 

Whole,  No.  2 . 

.90 

No.  10  . 

Whole,  No.  2^ . 

1.10 

3.26 

.76 

.90 

F.  0.  B.  County. . 

4.10  t4.10 

HERRING  ROE* 

Cut,  No.  2 . 

Cut,  No.  2^ . 

.76 

TOMATO  PUREE#  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 60  .60 

16  oz..  Factory . 

. . 

Cut,  No.  10 . 

Diced,  No.  10 . 

3.26 

3.26 

WO.  lu.  Whole  stock . 

standard.  No.  1  Trimmings . 

No.  2,  19-oz.  cans.  Factory . 

LOBSTER* 

.  . 

CARROTS^ 

.76 

TOMATO  JUICE# 

No.  1  . 

.60  .60 

Sliced,  No.  10 . 

Standard,  Diced,  No.  2 . 

Diced.  No.  10 . 

CORN# 

3.76 

.70 

3.66 

— 

Canned  Fruits 

APPLES*  (F.  0.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . . . 

%-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

OYSTERS* 

. - 

Golden  Bantam,  Fancy,  No.  2 . 

tl.OO 

i.on  . 

Extra  Standard,  No.  2 . 

3.26  3.26 

Extra  Standard,  No.  10 . 

Pa.,  No.  3 . 

Shocpeg,  Fancy,  No.  2 . 

1.00 

Selects,  6  oz . . . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

.95  . 

.87% . 

.90  _ 

APRICOTS*  (California) 

1.40  tl.80 

1.66  tl.60 

SALMON§ 

.86 

Red  Alaskas,  Tall,  No.  1 . 

1.76  tl.76 

Standard,  No.  2 . 

Standard,  No.  10 . 

HOMINY# 

Standard  Split,  No.  2  Tall . 

.75 

4.60 

.70 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2.. . 

No.  8  . 

Flat,  No.  %„ . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat.  No.  % . 

Pinlr  Tnll  Mrt  1 

1.27%ti.20 

.76  . 

S  2R  . 

Split,  No.  10 . 

MIXED  VEGETABLES# 

2.76 

— 

No.  10,  water . 

4.16  . 

Pink,  Tall,  No.  % . 

Flat,  No.  % . 

.8K  . 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2..„ . . . 

No.  10  . 

OKRA  AND  TOMATOES# 

.76 

4.00 

— 

BLUEBERRIES* 

Chums,  Tall  . 

Medium,  Red,  Tall . 

1.22%tl.l6 
1.22% _ 

.76 

4.26 

1.00 

r.z 

No.  10  . 

CHERRIES* 

Stamdard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

7.60  _ 

SHRIMP§ 

Dry,  No.  1 . 

1.00  1.00 

1.00  1.00 

No.  Ifli  . . . . 

PEAS#  (Baltimore  prices,  new  pack) 

N.  Y.  Red  S.  Pitted,  No.  10 . . . 

California  Standard,  2% . 

6.00 _ 

_  1.86 

-  2.00 

SARDINES  (Domestic),  per  case 
%  Oil,  keyless . 

2.60  t2.60 

No.  2  Fancy  Sweets,  2s . 

Fancy,  No.  2% . . . 

%  Oil,  keys . 

%  Oil,  Tomato,  Carton . 

2.90  t2.90 

No.  2  Fancy  Sweets,  4s...._ . 

Standard  No.  2 . 

in  . 

. . 

%  Oil,  Carton . 

%  Mustard,  Keyless . 

3.26  t3.16 
2.60  t2.60 

GRAPE  FRUIT* 

%  Mustard.  Keyless . 

California  Oval,  No.  1,  48’s . 

2.36  +2.40 

No.  1  £)arly  June,  4s . . 

.62%  t.62% 
1.06  t.97% 

3.26  tS.OO 
.62%  t.67% 
.96  t.87% 

3.00  t2.76 

No.  2  Std.  Alaskas,  Is . . 

— 

No.  2  . 

Kr>  K . 

TUNA  FISH§  (California),  per  case 

No.  2  Std.  Alaskas,  3s . . . 

No.  2  Std.  Alaskas,  48........................ 

No.  10  Std.  Alaskas,  2s . . . 

1.10 

1.06 

i.id 

1.06 

No.  1  Juice. . . . 

No.  2  Juice . 

White,  %8  . 

White,  Is  . 

7.30 _ 

13.66 _ 

No.  10  Std.  Alaskas,  3s . 

6.76 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.... 

No.  10  . 

California  Bartletts,  Standard  2%... 

******** 

No.  10  Std.  Alaskas,  4s . 

PUMPKIN# 

Standard,  No.  2% . 

No.  8  .  . 

6.60 

1.00  . 

4.60  . 

.  1.40  _ 

Striped,  %8  . 

Striped,  %8  . 

siee  Z— 

6.00 _ 

9.00 

1.00 

tl.OO 

Fancy  . 

.  tl.70 

.  1.60  n-4S 

_ _ +4.76 

Yellow,  %8.  Fancy . 

4.66  _ 

7.80  _ 

.  13.66  _ 

No.  10  . 

.  2.76  . 

Standard.  No.  10,— 

YeUow,  Is  _  — . 

THE  CANNING  TRADE 


January  8, 19SU 


Canners  KNOW 


two  peas  in  a  pod 
are 

not  alike 


although  other  folks  believe  the 

Canners  KNOW  that  two  lots  of  Seed 
received  from  different  Seedsmen  are  NOT 
alike,  although  they  have  the  same  var- 
iety  name  on  the  tags.  Sometimes  learn- 
ing  this  has  proved  costly. 

It  is  a  well-known  fact  in  the  canning  trade,  that  three 
generations  of  experience  have  contributed  to  the  plant  breeding 
skill,  and  country-wide  production  organization  which  have  made 
the  Associated  Seed  Growers,  Inc.  a  consistently  dependable 
source  of  Canners’  Quality  Seeds. 


Jnr. 

Nm  flatten,  Olannpcttnit 


GROWERS  IN  TEN  STATES 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Better  Conditions  Already  Showing  —  Some  of  the  Price- 
Changes  This  Week  and  All  in  an  Upward  Direction — Futures 
Slow  and  Reasons  Why  This  is  Weil. 

STARTING — This  has  been  a  short  week  to  expect 
much  in  the  canned  foods  market,  because  recov¬ 
ery  from  the  holidays  takes  time;  but  there  has 
been  enough  shown  to  indicate  the  market  is  in  very 
strong  shape.  Buyers  in  some  markets,  for  instance, 
showed  their  wisdom  in  covering  on  their  California 
peach  requirements  before  the  price  advance,  while  oth¬ 
ers  drifted  along  with  the  tide,  but  are  paying  the  new 
prices  without  quibble.  Pineapple,  a  kindred  product, 
is  keeping  step  with  peaches  and  both  are  strong. 

In  this  particular  market  buyers  are  finding  it  hard 
to  get  just  the  selection  of  canned  tomatoes  they  want 
as  the  stocks  are  so  badly  broken.  The  realization  of 
their  growing  scarcity  is  coming  home  more  forcibly 
and  it  is  not  surprising  to  see  prices  advancing.  No.  I’s 
tomatoes  are  quoted  strong  at  521/2C  and  probably  55c 
is  nearer  the  actual  price.  No.  2’s  are  still  quoted  here 
at  80c  but  other  sections  of  the  country  have  moved 
them  up  to  85c  and  it  might  be  written  down  that  that 
price  will  be  the  market  by  the  time  you  read  this. 
No.  3’s  are  quoted  at  $1.25  but  there  are  so  few  on 
hand  that  it  is  a  seller’s  market  entirely.  Extra  stand¬ 
ard  and  fancy  tomatoes  are  about  all  cleaned  up  here, 
which  gives  you  some  idea  of  conditions  as  they  exist, 
and  yet  this  is  only  the  first  of  the  year,  and  not  yet 
“after  the  Convention.” 

No.  10  baked  beans  have  gone  back  to  $2.80.  Other 
beans  remain  as  last  quoted  and  as  you  will  find  them 
in  the  market  page,  but  soaked  limas.  No.  2’s,  have 
advanced  5c  per  dozen,  and  are  now  quoted  at  65c. 

Sauer  kraut  is  getting  very  strong  in  this  market, 
as  indeed  it  is  in  all  sections  of  the  country.'  No.  2’s 
are  quoted  here  at  95c;  No.  21/2’s  $1.20  and  lO’s  at  $4. 
When  you  wonder  if  there  has  been  any  improvement 
in  business,  take  those  prices  and  compare  them  with 
the  prices  ruling  just  a  year  ago.  There  are  thou¬ 
sands  of  other  examples  that  might  be  quoted,  but  this 
will  suffice. 

The  above  are  all  the  figure  quotations  that  have 
changed  this  week,  but  the  entire  canned  foods  market 
is  in  strong  and  very  hopeful  condition.  There  is  no 
lack  of  confidence  in  it  by  any  hands,  the  canners  or 


holders  being  firm  in  their  opinions  about  the  value  of 
the  goods,  and  that  prices  will  unquestionably  advance, 
and  the  distributors  feeling  equally  sure  about  the 
goods.  That  is  the  best  possible  market  condition. 

One  hears  something  about  futures,  but  until  the 
Code  is  adopted  and  the  Convention  acts  upon  the  other 
important  matters — ^that  is  until  the  canners  can  see 
where  they  are  going,  the  future  business  will  remain 
very  quiet.  And  that  is  a  help.  The  canners  sold 
futures  too  quickly  last  year  despite  our  best  efforts  to 
warn  them  against  doing  so.  The  situation  is  even 
stronger  this  year  than  last,  so  far  as  the  canners  are 
concerned.  We  warned  you  then  that  supplies  were 
light,  costs  uncertain  and  likely  to  be  higher,  with  a 
minimum  number  of  canners  operating  because  of  the 
financial  stringency  then  existing.  Now  you  face  the 
same  conditions  only  more  pronounced:  supplies  are 
very  much  lighter  than  they  were  a  year  ago,  threaten¬ 
ing  complete  exhaustion  before  new  canning  can  com¬ 
mence;  everyone  knows  that  costs  will  be  higher  due 
to  the  codes  and  operating  conditions,  but  you  cannot 
tell  just  how  much.  On  the  question  of  a  sufficient 
supply  of  money  we  fell  down  completely,  and  we 
acknowledge  that  openly.  Darned  if  we  know  how 
they  financed  themselves,  but  they  did,  and  undoubtedly 
they  will  be  able  to  do  so  again  in  1934 — except  that 
there  will  be  some  sort  of  restriction  placed  on  them 
as  to  the  extent  of  the  packs.  We  will  have  no  bulls 
in  a  china  shop,  running  wild  as  to  extent  of  pack  and 
selling  below  the  cost  of  production  of  other  canners. 
Note  that  at  this  Convention  there  is  to  be  a  clinic  on 
Cost  Accounting.  That  is  being  done  to  help  you; 
to  prepare  you,  because  you  must  know  your  costs  this 
year  and  be  able  to  substantiate  your  belief  by  the 
figures.  Ignorance  will  not  longer  be  taken  as  an  ex¬ 
cuse.  To  paraphrase  an  old  legal  axiom:  “Ignorance 
of  costs  will  excuse  no  one.” 

So  it  is  well  that  futures  are  being  held  up,  delayed, 
and  that  you  will  have  time  to  know  what  you  are  sell¬ 
ing,  before  being  rushed  off  your  feet  as  you  were  last 
year. 

Meantime,  as  we  have  said,  the  canned  foods  market 
is  developing  very  nicely,  and  you  are  about  to  be  re¬ 
warded  for  the  patience  you  have  had,  for  the  confi¬ 
dence  you  have  shown  in  your  goods. 

You  have  very  good  and  reliable  reports  of  other 
leading  canned  foods  markets  in  this  issue,  as  you  have 
every  week,  and  it  will  pay  you  to  know  what  is  being 
done  in  those  markets ;  for  after  all  the  country  is  very 
small,  and  trading  in  one  section  is  very  much  the  same 
as  in  all  others. 
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NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade" 

Some  Higher  Prices — Grocery  Codes  Will  Help — Local  Buyers 
Failed  to  Cover  on  Peaches — Hard  to  Find  Just  the  Tomatoes 
Wanted  and  Prices  Are  Advancing — Canners 
Have  Record  Sales  During  December 

New  York,  January  4,  1934. 

Market — Higher  prices  for  canned  peaches  and 
pineapple  ruled  in  the  local  market  as  the 
new  year  got  under  way,  indicating,  it  is  to 
be  hoped,  the  general  market  trend  for  the  current 
year.  The  strong  statistical  position  of  most  of  the 
major  canned  food  items  indicates  advances  in  quota¬ 
tions  when  replacement  buying  enters  the  market 
picture  although  the  rise  is  expected  to  develop  on  a 
gradual  scale. 

Canners,  appreciating  the  value  of  their  stocks,  suc¬ 
cessfully  maintained  a  general  stable  price  level  in  the 
later  part  of  1933  despite  the  lack  of  trading  interest 
shown  by  buyers  and  seem  in  a  good  position  to  cash 
in  on  this  strength.  Due  mainly  to  seasonal  dullness, 
the  confused  code  situation,  now  well  on  its  way  to 
being  cleared  up,  also  played  a  part  in  depressing  the 
market. 

Distributors  relied  almost  solely  on  orders  against 
contracts  to  fill  their  needs,  little  speculative  interest 
being  shown  even  in  the  case  of  canned  peaches  where 
official  approval  and  announcement  of  the  increases 
effective  January  2  were  made  by  Secretary  Wallace 
several  weeks  prior  to  the  end  of  the  year. 

CODES — Final  official  approval  of  the  retail  grocers’ 
code  by  President  Roosevelt,  effective  January  6,  and 
indications  that  the  wholesale  grocers’  code  would  be 
formally  approved  by  the  President  in  the  immediate 
future  was  hailed  with  relief  here  in  distributing 
circles. 

The  long  period  during  which  the  A.  A.  A.  held  up 
approval  of  the  food  codes  had  severely  tried  the 
temper  of  the  food  industry  and  the  news  a  few  weeks 
ago  that  jurisdiction  over  the  food  codes,  with  cer¬ 
tain  exceptions,  had  been  turned  over  to  the  N.  R.  A., 
which  promised  immediate  action,  met  with  an  ex¬ 
tremely  favorable  reception.  The  promise  of  General 
Johnson  has  been  carried  out  in  part  and  the  situation 
seems  to  be  on  its  way  to  being  cleaned  up  in  good 
shape. 

PEACHES — Despite  ample  notice  of  the  higher 
peach  prices  which  became  effective  on  January  2, 
the  local  trade  showed  little  interest  in  covering 
future  commitments  at  the  then  lower  prices.  Simi- 
liarly  the  actual  advance  met  with  little  reaction  in 
the  market  here.  The  current  price  level  is  strong, 
however,  and  stocks  are  in  the  hands  of  factors  able, 
and  more  than  willing,  to  wait  until  their  price  is  met. 

The  smaller  canners,  who  had  contracted  their  out¬ 
put  at  below-marketing  agreement  price  levels,  moved 
their  stocks  out  into  distribution  rapidly  last  year, 
leaving  those  adhering  to  the  code’s  levels  in  a  slightly 
awkward  market  position.  Now  the  remaining  stocks 


are  closely  held  by  the  major  factors  who  at  least  are 
in  a  position  to  turn  paper  profits  into  actual  cash 
profits. 

PINEAPPLE — Shortage  of  supplies  of  10s  in  the 
crushed  pineapple  field,  which  has  led  to  withdrawals 
by  some  factors,  saw  prices  on  this  item  move  up  25 
cents  on  the  same  day  that  the  peach  price  advance 
became' effective. 

Guaranteed  against  any  decline  in  price  until  June 
1,  prices  are  for  shipment  up  to  February  15.  Under 
the  revised  schedule,  fancy  crushed  in  syrup  is  up  to 
$5.15  with  crushed  in  juice  now  at  $4.90.  Standard 
crushed  in  syrup  is  held  now  at  $5.05. 

TOMATOES — Reports  of  increasing  difficulty  in 
locating  available  stocks  and  a  renewal  of  trade  inter¬ 
est  saw  tomato  prices  strengthen  sympathetically  al¬ 
though  no  actual  advances  were  reported  in  Tri-state 
postings.  Any  active  buying  interest,  however,  may 
well  push  prices  up  sharply  within  a  short  period. 

The  report  of  the  Tri-State  Packers’  Association  on 
the  1933  tomato  pack  as  compared  with  the  1932  total 
disclosed  that  79  per  cent  of  the  Maryland  1933  pack 
had  been  sold,  64  per  cent  of  the  Delaware  and  70  per 
cent  of  the  New  Jersey.  These  figures  testify  to  the 
strong  market  position  of  this  item. 

VEGETABLES — Peas  and  corn  will  also  benefit 
from  any  replacement  buying  which  should  develop 
and  again,  as  with  tomatoes,  present  indications  are 
for  higher  prices.  Stocks  are  strongly  held  and  can¬ 
ners  feel  that  market  quotations  should  reflect  the  ex¬ 
cellent  statistical  position  of  these  two  items.  They 
apparently  are  determined  to  wait  until  their  price 
ideas  are  met  before  becoming  more  than  passively  in¬ 
terested  in  moving  their  holdings  into  distributing 
channels. 

CANNED  FISH — The  earliness  of  the  Lenten  sea¬ 
son  this  year  is  expected  to  revive  interest  in  the 
canned  fish  field  which  continues  firm  to  strong  with 
the  exception  of  canned  shrimp  which  is  still  suffering 
from  the  bitter  price-war  staged  by  shrimp  canners 
in  the  closing  months  of  1933. 

The  stability  of  the  main  list  of  canned  fish  items 
promises  well  when  trade  interest  is  revived  and  in¬ 
quiries  for  stocks  for  Lenten  demand  bring  some  activ¬ 
ity  into  the  market.  Current  stocks  held  by  buyers 
are  believed  to  be  comparatively  low  and  rising  re¬ 
placement  demand  is  looked  for  within  the  near  future. 

SALES  IMPROVE — December  sales  of  the  H.  J. 
Heinz  Company  were  the  largest  for  that  month  in 
the  history  of  the  company.  Howard  Heinz,  president, 
disclosed  in  contending  that  stabilization  of  the  dollar 
was  necessary. 

“We  see  impressive  signs  of  recovery,”  he  said. 
“The  only  uncertainty  is  the  money  situation.  The 
dollar  should  be  stabilized  at  some  point  to  revive  con¬ 
fidence  in  it  and  thus  permit  planning  for  the  future. 
Our  foreign  trade  demands  a  stabilized  dollar.” 

TUGWELL  BILL — Deletion  of  the  Tugwell  bill  from 
the  retail  food  and  grocery  code  seems  likely  to  have 
ruined  any  chance  the  bill  had  of  passing  this  Con¬ 
gress  unless  President  Roosevelt  exerts  Administra¬ 
tion  pressure  to  force  the  bill  through,  reports  from 
Washington  indicate. 
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This  measure,  interjected  into  the  grocery  code  by 
the  A.  A.  A.,  was  held  unnecessary  by  General  Johnson. 

AMERICAN  CAN — Directors  of  the  American  Can 
Company  meeting  here  Tuesday  voted  the  regular 
quarterly  dividend  of  $1  on  the  common  stock,  pay¬ 
able  February  15  to  holders  of  record  January  25.  The 
meeting,  originally  scheduled  for  a  week  ago  Tuesday, 
was  believed  deferred  in  order  to  save  stockholders 
the  5  per  cent  tax  on  dividends  which  was  automatic¬ 
ally  nullified  January  1  under  the  provisions  of  the 
N.  R.  A. 

s  s 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade" 

Business  Begins — Great  Crowd  Booking  for  the  Convention — 
Preservers  Will  Meet  Here — Master  Code  Welcomed — Some 
Quiet  and  Heavy  Buying  of  Tomatoes — Prices  Advancing — Corn 
Very  Firm — Peas  Is  Peas — Beets  Selling 

Chicago,  January  4,  1934. 

The  new  year — While  only  a  couple  of  days 
trading  has  resulted  thus  far,  there  is  an  encour¬ 
aging  atmosphere  that  prevails  and  everyone 
seems  on  their  toes.  Some  business  has  already  been 
recorded  particularly  in  tomatoes,  apples,  green  beans, 
and  peas. 

COMING  CONVENTION — Reservations  are  ex¬ 
tremely  heavy.  There  was  some  talk  going  around  last 
week  about  the  lack  of  Codes  possibly  hurting  the  at¬ 
tendance  but  whoever  thought  of  that  “wild  idea”  ap¬ 
parently  didn’t  know  what  he  was  talking  about, 
judging  from  the  facts  that  are  daily  if  not  hourly 
presented  to  us — on  the  ground  here  in  the  Great  Con¬ 
vention  City.  While  it  is  true  that  the  National  Pre¬ 
servers  Association  annuonced  last  week  that  its 
meeting  was  to  be  cancelled  because  of  the  possibility 
of  Code  hearings  in  January,  we  were  reliably  advised 
yesterday  that  the  cancellation  had  been  annuled  and 
that  the  preservers  would  meet  here  per  usual  at  the 
Palmer  House.  Every  mother’s  son  of  a  canner,  broker, 
and  a  great  many  of  the  buyers,  are  to  be  in  our  midst 
the  week  of  January  14th.  It  promises  to  be  a  great 
gathering  and  a  meeting  that  no  one  connected  with 
the  canning  industry  can  afford  to  miss. 

THE  MASTER  GROCERY  CODE — Everyone  seems 
pleased  that  this  rather  long,  drawn-out  matter  has 
finally  come  to  a  head  and  will  be  effective  before  the 
present  week  is  over.  Of  course,  there  will  be  quite  a 
good  many  discussions,  arguments,  and  “what  have 
you,”  but  the  fact  that  it  has  at  last  been  signed  will 
clear  the  road  for  definite  action. 

PINEAPPLE — ^The  information  in  regard  to  the 
Island  pack  being  held  within  the  limit  set  plus  the  in¬ 
formation  that  slightly  over  70  per  cent  of  that  pack 
had  been  sold,  has  added  strength  to  the  pineapple 
picture.  As  reported  in  this  column  a  couple  of  weeks 
ago,  distribution  of  this  most  meritorious  fruit  has 
been  heavy  for  the  past  six  months.  Market  prices  are 
more  than  stable. 


PEARS — The  Michigan  Keifer  pear  canner,  is  get¬ 
ting  a  good  run  for  his  money  these  days.  Keifers  are 
being  shoved  in  the  rear  by  the  distributor — and  why 
not?  Those  beautiful  Pacific  Northwestern  true  Bart- 
letts  are  far  better  eating.  A  goodly  volume  of  busi¬ 
ness  has  been  recorded  on  the  Washington  pears  in 
this  market  and  additional  bookings  have  been  made 
for  shipment  during  January,  February,  and  March. 
The  only  way  Keifer  pears  are  going  to  be  sold  is  by 
lower  prices. 

TOMATOES — Some  quiet  and  heavy  buying  pre¬ 
vailed  last  week  by  one  of  the  large  chains.  As  a  re¬ 
sult  thereof,  the  market  on  No.  2  standards  in  Indiana 
and  surrounding  States  is  very  firm  at  80c,  f.  o.  b. 
shipping  point.  In  fact,  some  of  the  better  posted 
brokers  say  that  only  limited  quantities  are  available 
at  that  basis.  The  market  on  other  sizes  is  as  follows : 
No.  2  tin  Indiana  tomatoes,  standard  80c,  extra  stand¬ 
ard  90c;  No.  21/2  tin  Indiana  tomatoes,  standard  $1.10, 
extra  standard  $1.25;  No.  10  tin  Indiana  tomatoes, 
standard  $4,  extra  standard  $4.50. 

CORN — While  one  or  two  lots  were  pressed  on  the 
market  at  prices  slightly  under  the  prevailing  quota¬ 
tion,  the  position  on  No.  2  tin  standard  white  corn  is 
so  firm  that  there  are  many  who  stoutly  believe  that 
a  much  higher  price  level  will  soon  rule.  No.  2  stand¬ 
ard  white  is  still  available  at  75c,  f.  o.  b.  Illinois  can¬ 
nery.  There  is  a  great  scarcity  of  No.  1  tin  corn,  both 
cream  style  as  well  as  Shoe  Peg  and  the  same  applies 
to  No.  10  tins. 

PEAS — Determined  effort  on  the  part  of  several 
large  Chicago  buyers  to  purchase  anything  in  a  No.  2 
tin  standard  at  $1.05,  f.  o  .b.  Wisconsin  cannery,  met 
with  dismal  failure.  Indeed  $1.10,  f.  o.  b.  Wisconsin, 
is  bottom  and  few  available  at  that  and  mostly  in  No. 
2  tin  standard  No.  4  sieve  sweets.  It  looks  as  if  peas 
are  going  to  be  peas  before  the  new  pack  is  ready. 

BEETS — Quite  a  little  volume  has  been  booked  dur¬ 
ing  the  past  few  days  on  No.  2  select  fancy  Wisconsin 
cut  beets  basis  70c,  cannery.  Other  sizes  like  No.  21/^ 
and  No  10  cuts  have  been  dragging.  No.  2  tin  whole 
beets  like  10/over  and  15/over  have  also  been  in  de¬ 
mand  but  sellers  of  these  are  few  and  far  between  and 
usually  ask  higher  prices  than  what  the  distributor 
cares  to  pay. 

PUMPKIN — With  the  holidays  over,  this  item  will 
probably  not  be  in  big  demand.  It  is  just  as  well  be¬ 
cause  stocks  are  extremely  light  in  Indiana  and  Illi¬ 
nois.  Southern  Indiana  is  all  cleaned  up  on  those  No. 
2Y2.  select  extra  standard  pumpkin  packs  that  were 
sold  as  low  as  65c,  f.  o.  b.  cannery.  Today  75c  for  the 
item  is  just  about  the  limit.  No.  10  tins  are  available 
at  $2.25,  cannery,  for  the  extra  standard  grade  up  to 
$3  for  fancy. 

CENTURY  OF  PROGRESS  FOR  1934— Our  down¬ 
town  hotels  announce  that  prospects  are  for  a  greater 
attendance  at  The  Century  of  Progress  in  1934  than 
in  1933. 

More  than  500  reservations  for  rooms  have  been 
made  by  prospective  World’s  Fair  visitors  already, 
six  months  before  the  opening.  Tourist  companies 
that  will  bring  visitors  to  the  fair  from  the  East  and 
South,  are  inquiring  for  rooms  in  blocks  of  100  or 
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more.  Last  spring  they  asked  for  blocks  of  fifty  and 
seventy-five. 

The  hotels  are  preparing  accommodations  for  more 
visitors  in  1934  than  were  entertained  this  year.  They 
announce  that  their  rates  will  remain  the  same. 

Libby,  McNeill  &  Libby  state  they  are  going  to  have 
an  entirely  new  exhibit,  showing  the  way  their  canned 
foods  are  packed.  It  is  indeed  to  be  regretted  that  the 
National  Canners  Association  could  not  have  done  this 
for  the  entire  industry.  It  would  have  done  more  to 
create  consumer  demand  for  canned  foods  than  any 
other  possible  advertising. 

^  jt 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

No  Canning — Pack  Must  Be  Restricted — No  Oysters  Being 
Canned  at  Present. 

Mobile,  Ala.,  January  4,  1934. 

SHRIMP — The  sea  food  canning  communities  in  this 
section  have  passed  a  very  quiet  week,  because  the 
plants  have  been  idle  due  to  no  canning  going  on, 
so  it  has  been  all  going  out  and  nothing  coming  in,  as 
far  as  production  is  concerned. 

There  have  been  a  good  many  shrimp  shipped  out, 
which  has  reduced  the  stock  on  hand  in  the  packer’s 
warehouses  and  some  of  the  small  canners  have  prac¬ 
tically  shipped  out  all  the  canned  shrimp  they  had. 

Pretty  much  all  the  packers  have  sold  out  of  small 
shrimp,  hence  medium  and  large  is  all  that  is  available. 

It  looks  like  buyers  have  been  on  a  strike  up  to  a 
few  weeks  ago,  but  the  sale  of  canned  shrimp  has 
picked  up  lately,  which  might  indicate  that  buyers  were 
holding  back  for  cheaper  shrimp,  and  when  the  price 
was  reduced,  buying  was  resumed. 

Of  course,  no  one  knows  what  to  do  to  keep  business 
going  when  it  takes  a  little  spurt,  yet  it  has  been  dem¬ 
onstrated  to  us  that  the  only  way  to  keep  up  living 
prices  of  our  product  these  days  and  times  is  to  ban 
overproduction,  and  to  ban  overproduction  is  no  easy 
matter,  so  the  country  is  faced  with  a  problem  that  is 
taking  plenty  deep  study,  hard  work  and  lengthy  time 
to  fathom  out. 

The  sea  food  canning  industry  has  suffered,  is  suffer¬ 
ing  and  will  continue  to  suffer  through  this  economic 
period  and  while  the  load  to  carry  seems  awfully  heavy 
at  times,  yet  if  we  look  around  at  other  industries,  we 
will  find  that  our  plight  is  no  worse  than  others  and  in 
many  and  many  cases  it  is  not  as  bad.  There  is  noth¬ 
ing  to  gain  by  giving  up,  so  let’s  keep  on  pegging  along 
in  a  conservative  way.  Everyone  in  business  is  more 
or  less  in  the  same  fix,  as  the  story  goes,  of  the  two 
fellows  that  were  fist-fighting  and  finally  one  of  them 
said :  “I’ve  got  enough,”  and  the  other  fellow  answered, 
“I’ve  been  trying  to  think  of  that  word  for  a  long  time.” 
So  it  is  with  the  average  merchant  and  manufacturer 
today.  He  has  been  thinking  of  that  “quit”  word  for 
a  long  time,  but  he  just  hasn’t  been  able  to  get  it  out. 


The  price  of  canned  shrimp  is  95c  per  dozen  for 
No.  1  Medium  and  $1  per  dozen  for  No.  1  large,  f.  o.  b. 
cannery. 

OYSTERS — The  oyster  pack  in  this  section  has 
ceased  temporarily  and  will  await  cold  weather  before 
it  is  resumed. 

The  canners  lost  considerably  the  last  two  weeks 
that  they  packed,  hence  they  decided  to  hold  up  opera¬ 
tions  until  more  favorable  weather  conditions  prevailed. 

It  takes  good,  cold  weather  to  can  oysters,  and  warm, 
damp,  foggy  weather  is  disastrous  to  the  oyster 
packers. 

The  cove  oyster  market  thus  far  this  season  has  been 
misleading.  The  price  looked  healthy  enough,  but  the 
profit  was  not  there,  because  the  pack  was  conducted 
under  unfavorable  weather  conditions. 

High  tides  and  warm  weather  kept  the  oysters  poor 
and  consequently  the  yield  was  low.  The  fatter  the 
oyster,  the  better  the  yield,  and  the  canners  have  not 
been  able  to  get  a  profitable  yield  from  oysters  thus  far 
this  season.  As  a  matter  of  fact,  the  oyster  canning 
season  should  not  have  started  as  early  as  it  did  this 
year,  with  the  balmy  weather  that  we  were  having, 
but  the  canners  were  besieged  with  orders  and  they 
thought  that  they  could  at  least  break  even,  which  was 
not  the  case. 

The  price  of  cove  oysters  is  95c  per  dozen  for  four 
ounce;  $1  per  dozen  for  five  ounce;  $1.90  per  dozen 
for  eight  ounce,  and  $2  per  dozen  for  ten  ounce,  f.  o.  b. 
factory. 

CALIFORNIA  MARKET 

By “BERKELEY” 

Speetal  Correspondent  of  “The  Canning  Trade” 

Considerable  Peach  Buying — Assortment  Badly  Broken — How 
Peach  Growers  Have  Reduced  Acreage — Tomato  Vines  Finally 
Die  of  Old  Age — Asparagus  To  Be  Controlled 
— Pineapple  Strong 

San  Francisco,  January  4,  1934. 

Buying — considerable  canned  cling  peach  business 
showed  up  the  last  week  of  the  year,  buyers  having 
finally  decided  that  the  saving  in  price  was  worthy 
of  acceptance.  Unsold  stocks  in  first  hands  have  been 
reduced  to  about  four  million  cases,  not  a  large  quan¬ 
tity  considering  the  packs  of  recent  years  and  the  heavy 
carryovers  that  have  burdened  the  industry.  From 
now  on,  buyers  of  peaches  will  have  to  confine  pur¬ 
chases  to  a  limited  number  of  grades  and  sizes,  as 
late  orders  whittled  away  at  the  light  holdings  of  the 
lower  grades  and  some  canners  are  advising  that  they 
have  no  more  to  offer.  Peaches  purchased  earlier  in 
the  season  under  the  guarantee  that  prices  would  be 
protected  against  decline  until  the  end  of  the  year  have 
been  invoiced  as  of  December  31  and  quantities  were 
shipped  late  in  the  year  so  as  to  be  in  transit  during 
inventory  time.  The  California  cling  peach  marketing 
agreement  has  been  amended,  with  the  approval  of  the 
Secretary  of  Agriculture,  to  permit  the  control  com- 
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mittee  to  fix  the  period  within  which  shipments  or  de¬ 
liveries  of  peaches  must  be  made.  This  modification, 
which  became  effective  December  26,  retains  for  the 
Secretary  a  veto  power  on  the  committee’s  action. 

REDUCED  PEACH  ACREAGE  —  An  interesting 
feature  of  the  annual  meeting  at  San  Francisco  in  De¬ 
cember  of  the  California  Canning  Peach  Growers  was 
the  report  of  Manager  A.  D.  Poggetto  outlining  the 
steps  that  have  been  taken  in  recent  years  to  hold 
production  within  bounds.  He  reported  that  the  acre¬ 
age  in  northern  and  central  California,  which  produces 
most  of  the  canning  cling  peaches  of  the  State,  had 
been  reduced  from  a  peak  of  71,409  acres  in  1928,  to 
slightly  more  than  43,000  acres.  The  output  of  can¬ 
ning  fruit  has  not  been  reduced  in  proportion,  however, 
despite  the  stringent  grading  regulations  adopted, 
much  of  the  abandoned  acreage  being  marginal  orch¬ 
ard  land,  profitable  only  when  high  prices  prevail. 
The  1933  production  of  No.  1  peaches  proved  about 
268,000  tons  and  about  50,000  tons  of  this  were  left 
unharvested. 

TOMATOES — The  demand  for  tomatoes  has  slowed 
down  somewhat  but  no  pressure  to  sell  is  being  noted 
and  prices  show  no  change.  Packers  note  that  toma¬ 
toes  this  season  have  moved  largely  through  the  regu¬ 
lar  channels  of  trade,  whereas  last  year  many  of  the 
largest  purchases  were  for  distribution  through  relief 
agencies.  Tomatoes  are  still  to  be  had  in  the  fresh 
fruit  and  vegetable  markets,  but  offerings  of  this  kind 
will  soon  be  gone.  Some  growing  districts  have  es¬ 
caped  killing  frosts  but  here  most  tomato  vines  have 
died  of  old  age. 

ASPARAGUS — Plans  are  being  considered  by  grow¬ 
ers  of  aasparagus  and  by  State  and  Federal  officials 
for  controlling  deliveries  of  asparagus  to  both  shippers 
and  canners,  with  the  idea  of  holding  these  down  to 
actual  market  requirements.  More  asparagus  is  being 
produced  in  California  than  can  be  marketed  to  ad¬ 
vantage  and  it  is  the  plan  to  pro  rate  deliveries  among 
growers.  It  is  believed  that  it  will  be  possible  to  con¬ 
trol  the  marketing  of  this  crop  with  a  minimum  of 
effort  since  the  producing  district  is  a  comparatively 
small  one  and  the  acreage  is  mostly  in  large  parcels. 
Last  year’s  pack  has  been  moving  off  in  fairly  good 
shape  but  prices  are  considered  too  low  and  scarcely 
represent  cost  to  some  packers.  The  pack  of  All  Green 
has  moved  especially  well  and  stocks  are  being  firmly 
held  with  almost  no  variation  in  price  as  between 
packers. 

PINEAPPLE — A  feature  of  the  market  continues  to 
be  the  strength  of  pineapple.  The  Pineapple  Produc¬ 
ers’  Cooperative  Association  recently  reported  that  of 
the  quota  of  8,000,000  cases  set  for  Hawaii  for  the 
pack  year  ending  May  30,  1934,  7,632,134  cases  had 
been  packed  to  November  30.  This  fruit  ripens 
throughout  the  year  and  it  will  be  possible  to  pack  the 
remaining  367,866  cases  during  the  winter  and  spring 
months  should  it  be  found  desirable.  More  than  70 
per  cent  of  the  quota  set  for  the  pack  year  had  been 
sold  as  of  November  30,  leaving  less  than  30  per  cent 
to  be  moved  in  the  next  six  months. 


SPECIAL  DISPATCH  FROM  SEATTLE,  WASH. 

VERYONE  in  the  canning  business,  particularly 
on  the  Pacific  Coast  knows  J.  C.  Richenderfer 
(familiarly  called  “Rak”)  and  therefore,  would 
doubtless  be  interested  in  the  following  dispatch  just 
received : 

Without  special  permission  of  the  copyright  owners. 

“Oh  where,  oh  where,  is  my  little  dog  gone,”  is 
Charlie  Richenderfer’s  theme  song  these  days. 

Charlie  says,  “Doggoned  if  it  don’t  theme  lonely 
without  that  purp.” 

“Tiddley  Pup”  is  a  wire-haired  terrier  (more  wire 
than  hair!). 

If  you  see  Charlie  rushing  around  wild-eyed,  yelling 
“Hay  Wire,”  don’t  be  alarmed,  he’s  no  more  nutty  than 
usual — he’s  just  calling  his  dorg! 

Charlie  lost  his  Tiddley-Pup, 

One  day  while  out  of  town. 

And  boy,  it  fairly  burns  him  up; 

— He  paces  up  and  down. 

He’s  searched  in  every  likely  place 
That  purp  might  chance  to  be ; 

And  sighs  all  day,  with  haggard  face: 

“My  love,  come  back  to  me” 

He’s  offered  huge  rewards,  they  say — 

The  fates  will  not  relent. 

He  has  one  thought,  both  night  and  day: 
“Where  has  that  durned  hound  went  ?” 

So  if  you  chance  that  purp  to  find 
Just  call  the  cannery 
And  ease  poor  Charlie’s  troubled  mind — 

He’s  worried  stiff,  you  see. 

’Cause  letters  from  “the  Gang”  have  come 
Demanding  ransoms  large. 

But  Charlie  swears  he  won’t,  by  gum, 

Pay  any  cover  charge. 

What  worries  him  the  most,  it  seems. 

When  someone  goes  to  sup 
Instead  of  finding  Selkirk  beans. 

They’ll  eat  that  doggoned  pup. 

He  cannot  stand  this  blow  unkind 
He’s  going  bugs,  alack! 

Dear  “Gang”  if  you  would  save  his  mind. 

Please  bring  his  puppy  back. 

— Anonymous. 

JB  JB 

CANNERS’  CONVENTIONS 

JANUARY  15  to  19,  1934 — National  Canners;  Na¬ 
tional  Food  Brokers ;  Canning  Machinery  & 
Supplies.  Machinery  Show.  Hotel  Stevens,  Chi¬ 
cago,  Ill.  Annual. 

FEBRUARY  1,  2,  1934 — Tennessee-Kentucky  Can¬ 
ners.  Hotel  Andrew  Johnson,  Knoxville,  Tennes¬ 
see.  Annual. 
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THE  STATUS  OF  FOOD  DISTRIBUTION  AND  THE 
NECESSARY  STEPS  TO  FIT  DISTRIBUTION  TO  OUR 
PRESENT  NEEDS 

(  Continued  from  page  28  ) 

maintain  the  balance  between  production  and  con¬ 
sumption,  therefore,  it  is  important  that  a  major 
portion  of  the  economies  obtained  under  marketing 
agreements  shall  be  passed  on  to  producers  of  raw 
materials  and  to  consumers  of  the  products.  This 
does  not  mean  that  business  men  would  not  share  in 
the  resulting  profits;  on  the  contrary,  they  would 
receive  a  distinct  share  in  the  savings,  and  a  more 
stable  profit,  with  less  erratic  fluctuations. 

Some  proposals  have  been  made  that  marketing 
agreements  go  so  far  as  to  regulate  the  selling  prices 
of  the  products,  especially  where  the  product  handled  is 
one  whose  farm  price  is  being  fixed.  Such  proposals  in¬ 
volve  guaranteeing  a  fixed  return  for  the  service  of 
selling.  Such  a  guarantee  for  the  price  of  selling 
could  not  be  long  effective  unless  the  volume  of  sell¬ 
ing  were  also  controlled.  Otherwise  a  profitable  mar¬ 
gin  would  soon  attract  new  concerns  into  the  field, 
new  competition  would  spring  up,  and  the  volume  of 
business  done  by  each  concern  would  decrease  until 
even  the  guaranteed  margins  were  no  longer  profit¬ 
able. 

It  is  at  this  point  that  the  idea  of  public  utility 
regulation  comes  in.  If  public  agencies  are  to  permit 
setting  buying  prices  and  selling  prices,  and  if  the 
number  and  size  of  concerns  in  the  field  are  to  be  lim¬ 
ited,  by  license  or  otherwise,  then  the  public  will  de¬ 
mand,  for  its  protection,  that  profits  and  earnings  be 
definitely  limited,  just  as  in  the  case  with  the  rail¬ 
roads,  telephone,  gas,  and  electricity.  But  when  an 
industry  gets  into  that  field,  it  is  subjecting  itself 
to  even  more  difficult  and  stringent  regulations. 

Public  utility  regulation,  as  we  have  seen  it  in  this 
country,  involves  such  things  as  uniform  accounts 
prescribed  by  the  regulatory  board;  extensive  and 
elaborate  current  reports,  complete  regulation  of 
charges  and  prices,  and  even  complete  regulation 
of  extension  or  curtailment  of  facilities,  new  financ¬ 
ing,  and  other  business  activities. 

Furthermore,  utility  regulation  has  tended  to  pro¬ 
duce  an  exceedingly  inelastic  and  unresponsive  price 
structure.  The  laws  governing  public  utility  regula¬ 
tion  have  mainly  ignored  the  changing  value  of  the 
dollar,  and  the  needs  for  changing  prices  and  charges 
as  price  levels  or  other  conditions  changed.  That  is 
one  reason  why  freight  rates,  phone  and  electricity 
charges,  and  other  regulated  rates  have  generally  re¬ 
mained  at  previous  levels  all  through  the  depression 
— with  resulting  extreme  burdens  on  the  industries 
forced  to  pay  those  rates,  and  with  greater  declines 
in  traffic  than  might  have  occurred  if  rates  had  been 
currently  adjusted  to  price  conditions. 

One  reason  why  the  depression  was  so  deep  and  so 
long  was  that  so  many  prices  and  charges  were  rig¬ 
idly  fixed  and  maintained.  As  the  price-level  fell. 


these  rigid  costs  threw  an  even  greater  strain  on  the 
flexible  prices  of  farm  products.  If  we  are  to  develop 
a  more  flexible  and  adaptable  economic  system,  we 
must  reduce,  rather  than  increase,  the  proportion  of 
such  fixed  inflexible  prices. 

It  is  possible,  of  course,  that  some  new  form  ol 
utility  regulation  might  be  worked  out  on  a  flexible 
basis.  The  use  of  prices  determined  on  an  index  num¬ 
ber  basis,  or  determined  as  a  fixed  per  cent  of  the 
selling  price  of  the  product,  would  tend  to  have  this 
effect.  If  some  basis  such  as  this  latter  were  used, 
however,  the  base  taken  for  the  percentage  would 
have  to  be  that  existing  in  some  normal  period,  such 
as  before  the  depression.  If  the  present  unusually 
large  percentage  were  taken  as  the  base,  that  would 
merely  perpetuate  hereafter  the  unduly  large  mar¬ 
keting  margins  secured  as  a  result  of  their  relative 
inflexibility  during  the  decline. 

Coordination  of  market  supplies  also  offers  a  fruit¬ 
ful  field  for  development  under  trade  agreements. 
Especially  with  perishable  commodities,  low  prices 
have  frequently  been  due  in  large  part  to  failure  to 
spread  out  the  supply  evenly  over  all  the  markets. 
As  a  result,  prices  have  varied  sharply  and  erratic¬ 
ally  from  day  to  day,  and  large  quantities  have  gone 
to  waste  at  some  points  while  the  demand  was  quite 
unsatisfied  at  other  points.  Suitable  marketing  agree¬ 
ments,  to  coordinate  and  equalize  the  flow  of  such 
commodities  to  market,  may  do  much  to  prevent 
wastes  and  increase  returns  to  farmers,  without  plac¬ 
ing  any  new  burden  upon  consumers. 

No  matter  what  method  is  used  in  working  out  the 
new  possibilities  in  the  marketing  industries,  it  is 
evident  that  there  are  many  problems  on  every  hand. 
Distributing  costs  must  be  reduced;  efficiency  must 
be  increased ;  producers  and  consumers  must  be  pro¬ 
tected.  These  requirements  set  the  limits  of  the  prob¬ 
lem.  Within  these  broad  limits  there  are  many  plans 
which  may  be  tried,  and  many  experiments  which 
must  be  made,  before  selling  agencies  and  represen¬ 
tatives  of  the  public  will  learn  how  they  can  best  co¬ 
operate  in  solving  the  intricate  problems  of  this  great 
and  important  industry. 
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WHERE  TO  BUY 

-  the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 

Consult  the  advertisements  for  details. 


adjuster,  for  Chain  DcTices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

asparagus  machinery. 

Burton  Cook  &  Co.,  Rome.  N.  Y. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

BEAN  CUTTERS,  Stringless. 

Burton  Cook  &  Co.,  Rome.  N,  Y. 

BEAN  NIPPER,  Green  String. 

B.  I.  Buck  Co.,  Woodberry,  Baltimore,  Md. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEETS.  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula.  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy, 

BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati.  O. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod, 

BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

A.  W.  Sisk  &  Son,  Preston,  Md. 

Skiflington  &  Nicholson  Co.,  New  York. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas  Gasoline,  Ehc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  and  Markers. 


CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS.  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooi>eston,  IlL 
COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLIHS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin.  Wis. 

CORN  HTTSKFRS  AND  STLKERS. 
Berlin-Chapman  Co..  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

M'^ers  and  Agitators.  See  Corn  Cooker 
Fillers. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Cutters,  Com.  See  Com  Cutters  . 

Cutters.  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Beirn  Mchy. 

CUTTbkS,  Vegetable,  Mincemeat.  Etc. 

Burton,  Cook  ft  Co.,  Rome,  N.  Y. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Engines.  Steanu  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Spragu'. -Sells  Corp.,  Hoopeston,  IlL 
Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

FIBRE  CONTAINERS  for  Food(  not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  On. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Karl  Kiefer  Mach.  Co.  Cincinnati,  O. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Spragme-Sells  Corp.,  Hoopeston,  111. 

Filling  Machine,  Syrup.  See  Symping  Mash. 
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FINISHING  MACHINES.  Catsup.  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis.  Ind. 
A.  K.  Robins  &  Co..  Inc..  Baltimore. 
Sprague-Sells  Corp..  Hoopeston.  Ill. 


Friction  Top  Cans.  See  Cans,  Tin.  .  _ 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machinw. 

Fruit  Presses.  See  Cider  Makers  Machinery. 
Gasoline  Firepots.  See  Cannery  Supplies. 


GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore, 

Generators.  Electric.  See  Motors. 

GLASS-LINED  TANKS, 

Sprague-Sells  Corp..  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons.  Milford.  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pitters. 


GUMS,  Labeling. 

F.  G.  Findley  Co..  Milwaukee,  Wis. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Siikers.  See  Com  Huskers. 

INSURANCE,  Canners. 

Alexander  &  Alexander,  Baltimore. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


PEELING  MACHINES. 

A.  K.  Robins  &  Co..  Inc..  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Beits  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Selis  Corp.,  Hoopeston,  111. 


PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 
F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Seils  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co..  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baitimore,  Md. 
Simpson  &  Doeller  Co.,  Baltimore. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 

OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc.,  .  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  See  Currog.  Paper  Products. 
PASTE,  CANNERS’. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

A.  K.  Robins  &  Co..  Ine.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore., 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  liid. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  Ske  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Leonard  Seed  Co.,  Chicago. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Rogers  Bros.  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  &  Co..  Inc..  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  UL 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

Supply  House  and  General  Agents.  See  General 
Agents. 

Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes.  Bram 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

B.  I.  Buck  Co.,  Woodberry,  Baltimore,  Md 
Burton  Cook  &  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 
TANKS,  MeUI. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Seils  Corp.,  Hoopeston.  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 

Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Seils  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 
VEGETABLE  CUTTERS. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wla 
Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedanrbug,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit.  Vegetables. 

Ayars  Machine  Co.,  Salen^  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  Sec 
Tanks,  Wood. 
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1934! 


WITH  heads  up!  —  faces  to  the  rising  sun! — the  vast  mem¬ 
bership  of  the  National  Canners  Association  foregathers 
to  put  shoulder  to  shoulder  against  the  problems  of  another  year. 


Can  manufacturers  have  sought  the  common  needs  of  canners  in 
the  perfection  of  their  own  methods,  in  the  same  spirit  that  pro¬ 
gressive  growers  of  crops  have  pursued  improvement,  to  join  the  van 
of  a  natural  cooperative  movement  and  reap  a  share  of  the  benefits. 

Out  of  this  annual  exchange  of  ideas  and  ideals  —  of  experiences 
— of  plans  for  action,  may  there  emerge,  the 

,  1  r  1  f  1  •  f  i  m  Visit  our  Booth  109 — 

spectacle  ot  renewed  confidence  in  the  future 

^  or  come  up  and  see  us— 

—  a  realization  of  increasing  reward  for  the  Rooms  2400—2401A 

2402A— Stevens  Hotel. 

talent  and  handicraft  of  a  great  industry. 
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